Vou. VI., No. 


THE “PICTURE HABIT” 


Specially written for BiIL_woarp by 
CHARLES AUSTIN BATES 


I believe in illustrated advertising. I 
do more than believe in it I'll back it 
against the other kind every day in the 
week. 

My conviction is based on experience, 
careful observation and the recognition 
of a universal habit of humanity —the 
** picture habit." 

Some place in the medulla oblongata 
of ev.ry man there is a cluster of brain 
cells that brings him to a dead halt every 
time his eyes encounter a picture. The 
“What? Why? What is it?’’ 
and the man is incapable of stirring hand 


brain cries 


or foot until the questions are answered. 
Watch a hurried business man glance 
through a magazine. He is too busy to 
read any article in its entirety. He flips 
over page after page of solid type, with 
forefinger dampened to facilitate speed, 
until he strikcs an illustration. Then 
the “‘picture-habit” cries— ‘“‘Halt!’ And 
He scans the } icture. 
the lire under it. 


he halts. He reads 
It doesn't fully explain. 
He runs hurriedly through the article in 
search of the quoted sentence unjer- the 
picture, in hopes of finding a brief but 
fuller explanation. He finds the sentence, 
reads it,—reads a paragraph 


three. 


two para- 
graphs The man’s fc refinger gets 
dry — he forgets his hurry 
‘he’s stuck.” 


entire 


-~and in slang, 
He ends by reading the 
article. 

You've done it. 


I've done it. Every- 


bodv’s done it. It's the irrepressible 
**picture-habit.”’ 

It's a habit easily explained. It is 
ground into the fibres of every human's 
brain in childhood. Take 
first book. What do you encounter first 


a picture 


your baby's 


Baby knows what a cat is, 
Here you find a picture of ‘kitty’? and 
under it a line — ‘*C-a-t—Cat.” 

There's the ‘‘picture-habit” for you,— 
right at the first mental plunge. 

And still you havent struck the bed- 
rock of the habit. It goes further back 
> ttiin babyhood. It's bred in the brain of 
It was there before there 
alphabet—it wags, the alphabet. 
The first writing was  picture-writing. 
he first alphabets were picture-alphabets 

those of the Egyptians and Phoenicians. 

Of all the mental habits of humanity | 
do not suppose there is a more inveterate 
one than the * picture-habit.” 
yourself some day 


the entire race, 


was an 


Just watch 
You have finished 
cutting the leaves of a magazine and are 
taking 4 careless trot through the adver- 
ising pages before getting down to the 
serious business of reading. 


You flip 
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over page after page, catching maybe 
only a confused blur of type until you 
strike an illustrated page and — stop. 
You may be going so fast that you get by 
two or three pages before the impression 
strikes that cluster of brain cells. But it 
gets there, and not only stops but reverses 
you, and makes you turn back the two 
or three pages, look at the illustration, 
and read all or part of the ad, according 
to whether it is well or badly written, or 


picture—the right kind of a picture— 
will do. 

Speaking of the right kind of a picture 
reminds me that there are illustrations 
and ‘‘nillustrations.’’ Almost any kind 
of picture will stop a min, but only an 
illustration ‘‘illustrates.’’ English adver- 
tisers are satfsfied with any pretty or 
s‘riking picture that will make a man 
stop and read. I believe in going a step 
further and having the picture if possible, 


RIMANOSZY. 


upon an article that does or does not in- 
terest you. 

That's the ‘picture habit.” 
engine couldn't do more. 

I don't believe in leaving a force like 
that out of an ad. If a picture in my ad 
will bring a man to a standstill, button- 
hole him and hold on to him until he 
hears what my ad has to say— why I want 
And that's exactly 
what my experience shows me that a 


A steam 


a picture in my ad. 


show the article advertised. 
believing "’ 

The value of an illustration in an ad is 
pretty well understood nowadays by city 
advertisers. _ It is in the minor cities and 
towns that it doesn’t appear to be appre- 
ciated. If anything, the picture ad should 
be more indispensable to the country than 
to the city advertiser. The city news- 
paper has innumerable fonts of display 
type, enabling the merchant to have his 


‘“‘Seeing’s 


PRICE 1:0 CENTS 
PER YEAR, $1.00 


ad displayed so unique and striking that 
an illustration may be dispensed with. 
With the newspaper of smaller places it is 
different. It has only a very few fonts of 
the most commonplace display type. The 
small city advertiser has but little show 
to have his ad strikingly displayed. That's 
why an illustration comes in especially 
strong for the small city merchant. It 
takes the place of striking display and 
Buttonholes the reader. 

What I have said about newspaper ads 
applies equally well to booklets, circulars, 
catalogues, postal cards and posters. 

The ‘‘poster-craze’’ is simply a develope- 
ment of the ‘‘picture-habit’’— an illustra- 
tion of its tremendous hold upon the 
mentality of humanity. Itis the result of 
th: ‘‘picture habit'’ when emphasized by 
an artistic educ:ition. 

The modern poster is supposed to be 
always artistic. There can be no question 
about its artistic quality in the land of its 
birth France. The artistic excellence of 
the work of Cheret and Grasset cannot be 
disputed, but I question whether it would 
prove to be successful advertising in this 
country. The artistic completely over- 
shadows the practical. The business ob- 
ject is disposed of in a line. 

The American poster, while it is usually 
inferior to the French poster from an 


artistic standpoint, mind its 


is to my 
superior as an advertisement. It isn't all 
legs and bosoms. It tell something about 
the article advertised. It is cleaner, and 
doesn't repel the straightlaced by giving 
them the idea that the advertiser isa little 
bit too gay. It doesn't bump too harshly 
against Anglc-Saxon prejudices. It falls 
short of the magnificent coior-blending 
of the Cheret and Grasset but is steadily 
improving. 

The American poster will be the poster 
of the future. It is decent and will soon 
rival the French poster as a work of art. 
It is practical and advertises. As an aid 
to other forms of advertising, where it 
can be afforded, it has an undisputed 
field. 
custom inherent in every human brain— 
the ‘‘picture habit.’” It has come to stay. 

Illustrated booklets do 
waste-baskets. 


not go into 
Pull out the drawers of a 
business man’s desk, look in the pigeon 
holes, and there you'll find the illustrated 
booklets. There's something hypnotic 
about pictures, even bad pictures. People 
keep them, save them, put them away 
Cold type may be consigned to the waste- 
basket, but pictures never. Even a postal 
card that’s neatly illustrated wiil in some 
way stick around in full view on a man’s 
desk for weeks, and even then be care- 
fully tucked away in some nook or corner. 

When you advertise, don't forget the 
** picture-habit.”’ " 


Its usefulness is based on a mental ° 
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BILLBOARD 
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2D! P RIMENT 


LETTER WRITING. 


While most of the bill posting establish- 
ments in the larger towns leave nothing 
to be desired in points of business like 
methods, there are many bill posters in 
smaller towns who are sadly deficient in 
thisrespect. Nowhere is this more appar- 
ent than in their correspondence. Itoften 
happens that the first, last and only time 
the advertiser hears from them after he 
sends the paper, is when he receives their 
bill. Now this is all wrong. It hurtsthe 
bill poster who is guilty of it, it hurts the 
craft in general, and it hurts agents, 
printers and everyone connected or identi- 
fied with bill posting in any manner what- 
ever. 

Every contract calls for at least three 
letters from the bill poster. They are in- 
dispensable to the proper conduct of his 
business. 

The first should acknowledge the 
receipt of paper. It should also convince 
the advertiser that the package has been 
opened and properly counted by specify- 
ing the number of stands, three-sheets, 
etc., contained in the shipment. 

It should always be mailed the day the 
paper is received. A printed form on a 
postal card akin to the following, is a very 
handy and convenient method to adopt. 


We have this day received 
| vour consignment of posters. The package con- 


| tained 
aD BOMB ic. K oS, 200 | <invdcone Whole sheets 
aw. ES | SIGE i ices | huinacs Half sheets 


| sense ee Lhevee-Sheets | eovcsese Snipes 


JOHN SMITH, 
City Bill Poster 


The second letter which should be 
mailed the same day that the posting is 
completed should notify the advertiser or 
agent in courteous terms that the paper 
is posted and ready for inspection. If 
contract calls for listed service, the list 
should be enclosed in this letter. 

The third letter containing bill for the 
service rendered should not be mailed 
until the time covered by the contract has 
expired. If renewals have been necessary 
a new list specifying the locations recov- 
ered, and the amount of renewal paper 
left on hand should accompany it. 

These three letters are of vital import- 
ance. No service, however good, will 
affurd entire satisfaction without them. 


STATIONERY. 


Good stationery is of the greatest im- 
portance. In this respect we notice there 
is a tendency to be overly ornate and 
gaudy especially in the use of colors. 


There is danger that this will be carried 
to extremes. Colors and bronz2s can be 
utilized to advantage in many instances, 
but on the whole it is well to remember 
that nothing is always in such good taste, 
nothing so thoroughly business like as 
good white paper and plain black ink. 
Every bill poster should have a neat letter 
head and envelope. They should be lith- 
ographed if he can afford it but in any 
event the design should be special and 
distinctive. 


BROCHURES. 


Every letter that leaves a bill poster's 
office should carry with it en enclosute 
in the shape of a folder, booklet, card, or 
blotter. These can be had at small ex- 
pense, and afford the very best advertis- 
ing procurable. Let them deal with the 
advantages of posters in a general way 


while describing your city and plant in” 
particular. In these days when newspap-_ - 


ers are running down everything, save~ 
their medium, bill posters owe it to 
themselves to adopt every available 
means to bring posters before the adver- 
tisers of the country, and keep them 
there continually, 


4 


The Kansas City I/ or/d, September <o, 
devoted half their first page to an /tius- 
trated write up of the Kansas City Bi 
Posting Co. 


Hardwick Advertising Agency, of Hard- 
wich, Vt., control 5,0co square feet of 
billboards, they also do distributing in 
that section of the country. 


J. F. O' Melia, of Jersey City, says that 
the past summer is the best he has 
ever had, the immense bicycle advertising 
serving to keep him busy during whet has 
heretofore been the dull season. 


The interests of the bill poster, the 
poster printer, the bulletin painter and 
the advertising agent are to a large extent 
indentical. The members of the Inter- 
national Bill Posting Association did well 
to make them all eligible for member- 
ship. The closer they get together, the 
better for all concerned. 


Dans la livraison de septembre des 
Maittres del’ Affiche, nous trouvons l'une 
des compositions les plus admirees de 
Jules Cheret : /es Coulisses de [ Opera au 
Musce laffiche de Bonnard, 
pour la Ocvue Blanche ; celle de Gaston 
Noury : Pour les Pauvres de France et de 
Russie, et une affiche d’un artiste belge, 
Henri Meunier, pour les Concerts Vsave. 


Grerin; 


Cetfe livraison ne le cede en rien, pour 
l'interet et la parfaite execution, a celles 
qui l’ont precedee. 


ADVERTISING. 


The American Advertising and Bill 
Posting Co., of Chicago, handled 113,290 
sheets for the A’ecord of that city during 
the week of September 28th. It covered 
814 towns in twelve states. 

In Chicago proper they posted four 
hundred 6x5 stands in all 12,0co sheets. 
The American is now carrying the follow 
ing paper on their boards: The Record, 
12000 sheets; Geo. W. Childs’ Cigar, 1600 
sheets; The Hub, 2000 sheets; Wheeler & 
Wilson, Svo sheets; Putnam Clothing Co., 
3700 Sheets; Dennedy & Co., 2400 sheets; 
Dr. Munion, 1600 sheets; Quaker Oats, 
4100 sheets ; Frances Soaps, 2400 sheets ; 
Beeman’s Gum, 2800 sheets; Snider's Cat-~ 
sup, 2000; Imperial Sweeper Co., Soo 
sheets; Dr. Tar, 1500 sheets, Barnum & 
Bailey, 25000 sheets. 


GEO. ELSTON, 


Besides being the city bill poster is also 
chief of the fire department of Anaconda, 
Montana. This, however, does not inter- 
fere with his business, his bill po:ting 
plant being run in a thoroughly system. 
atic manner; asaresult he always enjoys 
a good patronage 
Los Angeles. 

The Merchants Ad-Sign Co., of Los 
Angeles, California, have purchased the 
entire business of Mr. Geo. P. McLain, of 
that city, and in consequence, the former 
Company, which is a member of the In- 
ternational Bill_Posting Association, now 
controls all the BBaxds of that city. 

The Merchants Ad-Sign Co. is composed 
of Wm. B. Wilshire, President, N. G. 
Wilshire, Secretary, and T. M. Sterling, 
Treasurer. They are pushing their busi- 
ness in an energetic and business-like 
manner, and great success is predicted 
for them. 


We clip the following from the Los 
Angeles //era/d of September 17: 

Los Angeles, Cal., Sept, 15 1894. 

To the Pablic>—1 have this day sold to the 
Merchants’ Ad-sign Co, all my interest and the 
good will of the City Bill Posting Co. and I recom- 
mend them to any one wanting advertising 
work of any kind. 

Thanking the public for generous patronage 
during the past twenty yearsthat I have been in 
the bill posting business, I remain, 

Respectfully yours, 
Gro. P. MCLAIN, 
Proprietor City Bill Posting Co, 

Mr. Mclain wasa member of the Pacific 
Coast Bill Posters’ Association, also the 
A. B. P. A., and his retirement leaves the 
latter organization without a single mem- 
ber on the coast. 


Posters pull powerfully. 


OcTOBER, 1896 


Personal Mention. 


H. H. Tyner, of Springfield, O., attended the 
G A. R. reunion at Minneapolis. 7 Be. 
Plummer, manager of the Asheville Advertising 
Agency, Asheville, N. C., does bill posting, dis- 
tributing, street-car advertising, newspaper ad- 
vertising, and publishes the opera house pro- 
gramme ———-C M. Smith & Co, of Brantford, 
Can,., have a veat brochure which they enclose 
in all letters they send out. It describes the 
advantages of billboards and bulletins dwelling 
in particular upon their system. Bill posters 
everywhere should write for a copy and follow 
their example.———-Fdward H. Gruzard, of 
Columbus, Ga., is building a line of boards in 
city, preparatory to embarking in the business. 
H.C, Waldo, of Hinton, W. Va., will join 
the International Bill Posting Association 
shortly ———-G. F. Bassenger & Co, now own 
all the boards in McMinnville, Ore. The 
Huiest-Stout Sign Co , of St. Louis, have palatial 
offices in the Ozark Building, N. W. Cor. of 1oth 
and Pine Streets in that city.- Seibe & Green, 
of San Francisco, are advertising heavily in the 
daily papers of thatcity. They frequently use 
a half page and are making a determined effort 
to secure the bulk of the local trade. Al. 
Weber. of New Orleans, bills the Wallace Shows 
again this year. Weber's holdings in the Crescent 
City are steadily increasing A. L. Charvat 
has removed from Peoria to Chillicothe, Ills. 
A. M. Poff sends us a plat of the city of 
Lawrence, Kans., showing the locations of his 
holdings in that city. He has twenty-three 
especially fine stations, and has the following 
paper up, viz: to stands, Warner Bro., Corset, 
paper 9 sheets to a stand; 30 stands, Friends 
Oats, 3 sheets; 250 one sheets from Peets Bros, 
Soap Company ; also three local firms with 200 
one sheets as follows: Bullene Shoe Co. 50 sheets 
Hub Clothing Co , too sheets, Home Coal Co, 50 
sheets. This isan exceptionally good showing, 
considering that Poff has only been at it two 
months.-——— Jas. Donaldson, city bill poster at 
Ithaca, Mich., has joined the International Bill 
Posting Association. P. M. Cooley who owns 
the Binghampton Bill Posting Co., also publishes 
the programme of the Bijou Theatre. —— The 
John Chepmain Co, very properly refused to 
allow the Snider's Catsup people twenty per cent 
commission, an 1 they are using Morton's Bulle- 
tins instead The Chapmans lost the business, 
but are satisfied that they did right Otto C. 
Floto is general manager of the Cripple Creek 
Bill Posting Company. Mr. Floto isa graduate 
of the vaudeville business, having been agent 
and business manager at various times of several 
traveli‘g companies. He managed pugilist 
Jack McAuliffe on the occasion of his last tour 
through the country Albert Weber, of New 
Orleans is building some splendid boards on St. 
Charles Ave., and Canal St.. in that city. 


If the p* pularity of the billboard as an adver- 
tising medium should continue to increase as it 
has in the past two years, the use of this kind of 
advertising is going to be something astound- 
ing.—Adv. World, Co'umbus, O. 


RIMANOSZY. 


Adolph Rimanoszy whose portraits ap- 
pears on our first page this month, occu- 
pies a high position in the annals of 
American art. He possesses, in a remark- 
able degree, the unique and altogether un- 
common ability to idealizea portrait with- 
out sacrificing the remembrance to the 
original. Under his deft touch, wrinkles 
and crow feet disappear as if by magic. 
Old faces grow young and irregular fea- 
tures become handsome. We hope to be 
able to say more of this splendid and 
sterling artist in a future number. Mr. 
Rimanoszy, who is employed with the 
Strobridge Lithographing Co., of Cincin- 
nati, was absent in the mountains of West 
Virginia, on a fishing excursion at the 
time of going to press, and we found it 
impossible to procure the necessary accu- 
rate data for a more extended article. 


You can reach the public's purse quicker 
and cheaper through the billboards than 
any other known medium, 
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OcTOBER, 1896. 
A Panic Caused by Posters. 


Siegel-Cooper Company’s Big Store 
Inundated. 


A POLICEMAN’S RIES BROKEN. 


Men and Women Trampled upcen and Car- 
ried out Unconscious. 


Something about their Advertising Manager. 


Some time ago I wrote of the enormous 
success of the New York Journal, caused 
mainly by its methods of advertising — 
almost exclusively posters. 

This wonderful record in favor of bill 
The Siegel- 
Cooper Co's., big New York store has 
been opened to the public ; the announce- 
ments of the opening have been almost 
exclusively on the billboards of New 
The news- 
papers have been filled with announce- 


posting has been eclipsed. 


York and surrounding towns. 


ments of the big rivals of the new store, 
and the new store used only small space 
and that very seldom. 

The posters announced that the big 
store would open for business at g o'clock 
Monday morning, 


September 14, and 


‘* would sell better goods for less money 
than any other store.”’ 

At four o'clock in the morning, a few 
people had congregated ; at five there was 
a line of a hundred formed ; at seven the 
streets were almost impassable, and at 
S:so the tremendous pressure broke in the 
doors, and the crowds stormed the build- 
ing. A mad scramble began for the bicy 
cle department. By this time the force of 
police had been largely augmented, one 
hundred and twenty-five being scattered 
throughout the building to preserve order. 

But the bicycle rush was too much for 
them, and one of the policemen, Officer 
McKenna, of the City Hall squad, was 
forced against one of the pillars and his 
ribs were snapped short off ; other police- 
men were knocked down in all directions 
and men and women were trampled under 
the feet of the pushing thousands. 

The bicycles fared no better than did 

theer McKenna. The table that held 
them was knocked down, and the wheeels 
in less time than it takes to tell it were 
reduced to what might be called kindling 
wood 

Order was restored in about ten minutes, 
and the bicycle sale was indefinitely post- 
poned 

While this was going on in the bicycle 
department the other portions of the store 
were jJammed with buying thousands. 
the grocery department was patronized 
so heavily that at noon signs were dis- 
layed that no more purchases could be 
lelivered. (And this in the face of the 
fact that their delivéry system excels any- 
thing ever attempted in its line here or 
elsewhere.) 

The only newspaper announcement 
nade during the week was an apology for 
‘heir inability to properly attend to all 

iat had called, and asking the forbear- 
ince of the public a little while. 

The first week of the big store has just 
losed, and the sales each day have aggre- 
rated over $100,000.00 ; not $.00,000.00 
‘ur the week, but more than a hundred 

ousand each day for the entire week. 

How did it happen ? 


BILLBOARD ADVERTISING. 


Take your hat off and ask Mr. Jones, 
their advertising man. 

Heretofore we have imagined that all 
the good a poster could do a dry-goods 
store was to display its name prominent- 
ly, and so keep the name before the public, 
but that the newspapers were needed to 
give columns and pages of descriptive 
matter, prices, etc. 

But not a description, and not a price 
have been named in any of the big store's 
ads, so far as I have been able to discover. 

Possibly this very innovation, this 
change from the old routine, may have had 
something to do with its instantaneous 
success. 

And so far as I can figure it out, froma 
very thorough observation, their advertis- 
ing is costing them not exceeding £5,000 
per week, or less than one per cent of the 
sales, 

Of course this amount does not include 
the salary of the advertising manager ; 
I have no idea what that salary is but 
the probability is that Siegel-Cooper Co., 
would consider another $5,000 a week as 
extremely reasonable if they could not 
retain Mr. Jones otherwise. 

Mr. Jones’ first name is Charles F., he 
used to run a shirt store on Fourth Ave., 
Louisville, one of the proprietors of Sharp 
& Middleton's ‘*New York Store,’’ located 
across the street, noticed Mr. Jones’ great 
advertising ability, bought out his store 
and made him their advertising manager. 
The Rothchilds, of Chicago, when about 
to launch their immense department store 
enterprise, carried him off to Chicago, 
where Mr. Jones pulled Siegel-Cooper & 
Co’'s., Chicago trade away from them and 
to the store of the north side of Van 
Buren Street. 

Mr. jones then started an advertisement 
writing bureau, and for some time had 
practical charge of the advertising of a 
number of Chicago's largest and best 
houses. 

In June he came to New York, and has 
spent his time since in a study of the 
people and the methods of the vicinity. 
He seems to have learned his book. 

May his shadow and his :alary never 
grow less, is the wish of 

fam W. Hoke. 


ALL’S WELL AT HOME. 


Condensed for "HLLBOARD ADVERTISING 


The writer left the shores of the United 
States a month or two ago for a little con- 
tinental jaunt, primarily for pleasure and 
recuperation, but with a secondary idea ; 
namely, that of routing outa little inform- 
ation on the subject of advertising. 

After some weeks of hopping around 
from one point to another, the conclusion 
has been arrived at that all's well at home. 
We can give the Continent cards and 
spades and then sweep the deck in the 
matter of publicity. 

In common with most observant citi- 
zens, | have noticed the booming of the 
postersthe posters we got from the Con- 
tinent, France in particular, I expected, 
naturally enough, to find Paris just about 
plastered all over with the most exquisite 
specimens of this recently developed art. 
I got very badly left. 1 saw more to ad- 
mire in the second rate collection of for- 
eign posters gathered together at the 


Atlanta Exposition, than I have been able 
to discover in the French capital after a 
week of diligent search. 

There are a few posters to be seen, it is 
true; but, good gracious! they are few 
and not very high up in the scale of excel- 
lence. What is more, they all seem to 
have been hanging in the places they 
occupy for such an indefinite period that 
one is forced to speculate upon the date 
of their first appearance, and to wonder 
whether the boom has not long since 
bursted and the period of poster creation 
passed by. 

A few bicycles—mainly English, by the 
way—one or two medical specialties and 
household requirements are represented 
in the scattering sheets about town, but 
there the matter ends. Out of town one 
may seek, but not find. Perhaps the best 
evidences are still to be found among the 
announcements of the variety shows. 

Taking the out door advertising as a 
whole, it is decidedly ‘‘uff’’—a remark 
which applies to the principal cities of 
Belgium and Holland as well as of France, 
as far as I have visited them. 

Advertising in street cars is done on a 
comparatively small and very unsatisfac- 
tory scale. Asarule, it takes the form 
of labels posted on the windows of closed 
cars and of cards nailed to the roofs of 
open cars. Inthe one case you see the 
ad. when you want to see something else, 
and try your best to dodge it; in the 
other, you fear to look at the ad., owing 
to the risk of dislocating a very important 
part of anatomy ; to-wit, the neck. Per- 
haps this kind of advertising pays; and 
then, again, perhaps it doesn't. 

What there may be money in is the 
advertising done ouéside the street cars. 
This is brought to perfection (?) in Eng- 
land, and may be seen in all its glory in 
Brussels for example, where the des- 
tination of about every car would seem to 
be «Chocolat Luchard,’’ just as at one 
time the Frenchman making his first visit 
to London reported every railway station 
of a certain local line as being named 
** Coleman s Mustard.”’ 

In the matter of street-car advertising, 
especially, there is nothing here worth 
copying. We prefer to see the destination 
of the car on the outside thereof rather 
than to be obliged to pick that same in- 
formation out of a jumble of ads., and 
certainly we are right in putting our ads , 
inside, in such a position that they can be 
read and not furnish a source of irritation 
to the passengers. 

We are a nation of advertisers, and, as 
I can see, we have many points to give 
away and few to gain from outside 
sources, 

We took some poster notions from the 
‘Continong’’ and we have added to 
them. | Now it is safe to say that we are 
running away with all the poster honors. 
The other honors we have held for a long 
time. 

As to progress in the art of advertising 
on the continent, that must have been 
arrested and thrown into the deepest 
dungeon long ago, if we except the little 
poster spurt already too frequently alluded 
to. Taking Paris as a point with which to 
make comparison, I can see no advance 
since my first visit of nearly twenty years 
ago. The same old announcements in the 
same old style prevail, changes in the line 
of improvement, for which there is ample 
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room, apparently being about as frequent 
as earthquakes in the locality mentioned. 
Even the tickets in many of the show 
windows bear signs of coming dissolution 
owing to the length of time they have 
been in service. Probably some bright 
idea may be born and incorporated into 
those which will some day take their 
place, and thus a return tothe scene a few 
days hence may reveal something worth 
copying. Meantime, Americans may con- 
gratulate themselves upon the fact that 
they are past masters in the art of adver- 
tising, and that their supremacy covers 
about the entire field.-—/ilton /. Platl in 
Fame. 


NEW YORK NOTES. 


The /ournal’s evening issue made its 
first appearance this week, and the com- 
ing aspirant was heralded on the bill- 
boards to such an ext _nt that it leaped into 
immediate public favor. 


++ 


There are rumors that the R. J. Gun- 
ning Co., are laying wires for a poster 
plant in Brooklyn. Two or three other 
parties are also talking about entering 
that field. The amount of vacant space 
is certainly sufficient to offer encourage- 
ment to any number. 

ae 


Munson and Regan & Clark are not 
saying a word, but it is reasonable to sup- 
pose that they are happy, for Van Beuren 
is to Jose that fence at Broadway and 
Thirty-seventh St., on account of new 
building. As Van pays $5,400 a year for 
the fence, it is possible that he may be 
happy too. 

++ 

A. VanBeuren & Co., have recently 
adopted a form of imprint board that is 
superior to anything heretofore used in 
that line. It is of enameled iron, blue 
and white, and practically indestructable. 
They tell me thatits first cost is very high, 
but that they consider it cheap, because 
it will never need renewing. 


+ 


Siegel Cooper Co., the big department 
store, has a big showing on the billboards; 
in fact the billboards seem to be their 
main dependence, very little other adver- 
tising being done by them. The posters 
have not been up to the standard expected, 
but the results have been all that could 
have been expected from the finest print- 
ting on earth. 

++ 

The food products are coming to the 
front again for their regular tall and 
winter run, Franco-American Soups being 
among the foremost with the smiling 
little chef. An impossible Scotchman on 
a three-sheet says, ‘‘ Eat Breakfast with 
me. Scotch Oats.’’ Munson is placing 
all of this paper. H-O is up with a high 
two sheet, and also a one-sheet. Snider's 
Catsups continue; Joseph Campbell's 
Beefsteak Tomato Catsup threatens to 
come soon, and the theatres are finding 
it harder and harder to secure sufficient 


‘space for their announcements. 


+ 


One of the advantages of the City Asso- 
ciation has been the protection against 
extortionate fence rents, an agreement 
being that if one bill poster is bidding on 
a location, neither of the other two shall 
offer or pay any more. There are wild 
rumors afloat however that one of the bill 
— has evaded the spirit of this rule, 

v inducing one of his theatre customers 
to rent a board at Forty-third St., and 
Broadway at $100 a month, $25 being the 
amount offered by the member to whom 
it was first offered. A splendid fence on 
One Hundred and Twenty-fifth St., is 
awaiting a similar fate; Van Beuren 
formerly controlled it, and sublet it to 
LaTour for painting. The owner got the 
idea that there was a fortune in it, and it 
is now on the market at $1,500 a year. 
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Billboard Advertising 


PUBLISHED MONTHLY AT 
127 East Eighth Street, Cincinnati, O., U.S.A. 
LY 


BILLBOARD ADVERTISING CO, 
JAMES H. HENNEGAN, Manager. 


Subscription, $1.00 Pcr Year, In Advance. 


— 


ADVERTISING RATES: 


Advertisements will be published at the uni- 
form rate of twenty-five cents per agate line, 
except in the classified columns, where special 
rates prevail. Our terms are cash. 


Billboard Advertising ts sold in London at Low's 
Exchange, 57 Charing Cross, and at American 
Advertising Newspaper Agency, Trafalgar Build- 
ings, Northumberland Ave. W.C. dn Paris, at 
Bretano’s, 17 Avenue del Opera. The Trade sup- 
plied by all News Companies 

Remittance should be made by cheoue, post-office 07 
express money order, or registered ietter, 

The Editor cannot undertake to return unsolicited 
manuscript, : 

When it ts necessary to wire us the instructions 
and copy for advertisements, £’ eat saving in the 
matter of telegraph tolls may be had by recourse to 
the lionaldsun Cipher. 


kntered as Second-Class Matter, at the Cincinnati, 
Ohio, dvot Ofice, June 2gth, 1895. 
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AND still it's commissions. This mouth 
though, it’s the Associate | Bill Posters’ 
Association that is wrestling with the 
It appears that a Cincinnati 
firm, The T. A. Snider Preserve Co., is 


problem. 


placing a twenty sheet stand and dealing 
direct with bill posters. They claim the 
usual twenty per cent commission allowed 
to middlemen, on the ground that they 
themse ves are working out the detail in- 
cident to apportioning and distributing 
the paper. Now the constitution and by- 
laws of this organization expressly stipu- 
late that commissions shall only be paid 
to certain official middlemen who are 
named. Bill posters who are members 
of the association are also allowed com- 


mission on business that they work up, 


. but this has ne bearing on the present 


issue. 

Despite the stipulations of the constitu- 
tion, members everywhere are pretty 
generally accepting the paper and allow- 
ing the commission, which excites the 
wrath, not only of the official middlemen, 
but also of those members who are making 
an effort to be consistent by living up to 
the rules and regulations of the order. 


* as * 

THESE latter are saying ‘‘ what in the 
name of reason is the sense of enacting 
laws if they are forgotten or ignored the 
moment the convention is over?’? And 
the middlemen !—well they are trying to 
figure out what advantage they derive 
from their appointments. There efforts 
have not been crowned with any consid 
erable degree of success up to this writing, 
and it is unlikely that they will fare much 
better in the future. These middlemen 
pledged themselves in consideration of 
their appointments, to patronize only 
associated members in cities where com- 
peting bill posters existed. In return, 
the members pledged themsclves (for it 
virtually amounts toa solemn promise ) 
to protect these particular middlemen’s 
commissions. Vossibly the bill posters 
really want to live up to their agreement, 
but it « pvears that the Snider people are 
firm. lf they cannot secure the commis- 
sion they pass the town and—well they 
rarely fail to bill a town. 


oy 


BILLBOARD ADVERTISING. 


ConpiTIONs like these are much to be 
deplored. Toa large extent they have 
their origin in hasty and unconsidered 
action in conventions. A well known 
writer recently observed: ‘“‘A wise man 
ft to himself will remain a wise man 
still. Put twenty together and.they will 
be a parcel of fools and proud of it. Add 
twenty more and you have a convention.” 
While this is unduly severe, it cannot be 
denied that bill posters’ conventions as we 
have known them in the past, have been 
sadly defici nt in point of careful reflection 
and painstaking consideration of the mat- 
ters and issues that have been brought 
before them There has been too much 
precipitate and unthinking enthusiasm, 
too much of a tendency to go with the 
crowd, and far too little thought of the 
future. Matters that should be carefully 
weighed and exhaustively discussed be- 
fore de.i ion is passed upon them, are 
rushed through. As a consequence the 
members have scarcely returned to their 
homes after adjournment before they repu- 
diate the obligations which they assumed 

Dissention and confusion ensue, bitter- 
ness is engendered and turmoil continues 
in the ascendent. 


> 
*% 


Tue adoption of measures that are not 
practical is futile, nay worse, its puerile— 
utter|vy beneath the dignity of any trades 
association. Just why grown men in full 
possession of their faculties, will indulge 


in the practice, is past all understanding. 


but they do and it is owing to this fact 
more than anything else, that those de- 
crees of the association which ave feasible 
and valuable are rendered inoperative. 
lor this same reason the Associated Rill 
Posters’ Association will fail of its object 


so long as it is conducted on ‘close’ 


association lines. The ‘‘close’’ association 
affects to set at naught the law of Supply 
and demand, and ignores the fundamestal 
principles of all trade and commerce 
The greatest government on the face of 
the earth, with all the wealth of its people 
to back it, would be powerless in such a 
contest. When a portion of the members 
of one particular craft attempt it, they 
only succeed in making themselves and 
their organization ridiculous in the eyes 
of sensible men. Their usefulness there- 
after is merely nominal. 


+ 
+ * 


CoMING back to the Catsup incident, 
we might say that if the bill posters had 
unanimously refused to allow commis- 
sions to the Snider people, The John 
Chapman Co., of Cincinnati (members of 
the A. B. P. A.) who worked up the order, 
would have secured the distribution and 
at the same time the commissions to which 
they were justly anil fairly entitled. As 
they did not, the Chapmans lost not only 
the commissions but the chance to post 
Cincinnati as well 
several questions. 


This gives rise to 
The first is, how did 
The Chapman Company benefit by mem- 
bership in the association? The second 
is, to what extent did they benefit the 
other members by taking the stand they 
did? A third is, if ‘‘you stick to me and 
I stick to matter 
with the glue in the present instance? 
Still another, if the official representatives 
are going to fare as the Chapmans cid, 
what are they going to do about it? 


you,” what is the 


For the Good of the Order. 
A Few Remarks from $am W. Hoke. 


I was reminded of the advantages of 
belonging to the Association, or to an As- 
sociation, no matter which, the other day, 
and as I so frequently hear the query from 
bill posters, ‘‘ what good will the associa- 
tion do me?”’ I want to tell all of you 
about it. 

I was negotiating with a large adver- 
tiser with the hope of introducing him to 
switch off from newspapers, or at least to 
switch off a portion of his advertising ap- 
propriation from newspapers and put it 
into posters,when the old objection was 
offered, the same objection that has been 
offered by this same man for the past 
three years :—that he can't tell that he is 
getting service. 

I then called his attention to the list of 
names of Association members, and went 
over the by-laws with him to show that 
these members are all under bond and 
direct obligation to the Association of 
which they are members, tc do full jus- 
tice to every order entrusted to them 

He had never before hc ard of an associ- 
ation of bill posters, and was much inter- 
ested, and promised for the first time, to 
seriously consider the advisability of post- 
ing, at least in towns with association 
members, 

— oo 

For years it has been the custom of 
some up-to date bill posters to send out a 
postal card to the retail trade in their 
town, notifying the trade that such an 
article is to be advertised on their boards, 
and that the demand will undoubtedly be 
stimulated, so that ‘‘it will pay to replen- 
ish your stocks.” I notice that the habit 
is falling off with many of the bill posters, 
and am sorry to see it. 
the card 


In the first place 
reminding the 
retailer of the goods and where to get 


does good in 


them ; and it does the bill poster good in 
the sight of the advertiser, who if a new 
one, is not aware that the custom is anold 
one. But good customs are none the less 
good because they are old. 

If you have not yet sent out these 
reminders g:t into the habit right away. 

< 


Last month I put an adj in BiLLBoarRD 
asking for a letter from ‘‘every bill poster 
in America.’”’ I have not yet heard from 
all the bill posters, but I think I have 
had letters from every one that has oppo- 
sition. It is a singular thing that as long 
as a man has no opposition he thinksthat 
it is 
effort. 
how,’’ he says, when the fact of the mat- 
ter is that in many instances “ they” 


unnecessary for him to make an 
‘* They've got to come to me any- 


don't know he exis‘s; as a result this 
man’s town is frequently overlooked. A 
good circular letter would be serviceable, 
and one should be sent to everyone that 
It might also be sent to 
those who are using other methods of 
advertising in your town or vicinity. 
- f — 


When your customer, 


uses posters. 


who is new to 
posting, comes to you with a thousand 
sheets of paper, and wants a display of a 
month, the temptation to post the entire 
lot and so charge for a thousand sheets, is 


strony. But when a few days later a 
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heavy rainfall ruins a lot of the paper 
right where your customer will see it a 
dozen times a day for the rest of the 
month, you will wish th: t you had advised 
him to post only 800 sheets, keeping the 
This 
little oversight on the part of bill posters, 
has been the cause of killing of many be- 
ginners. 
ones $ _ 


An anti-sniping law is a good thing for 
the legitimate bill poster. 


other two hundred for renewing. 


Some years 
ago, Chicago was overrun with snipers ; 
all the theatres had dozens of them, and 
the bill posters had them, and some of the 
business houses had several; ash boxes, 
barrels, curb stones, 
everything suffered ; a procession of snip- 
ers started down State St., and Wabash 
Ave., every Sunday morning, covering 
telegraph poles; in an hour the fresh 
paper was an inch thick, and the bottom 
sheet not yet dry. 


telegraph poles, 


By night the wad 
would be a foot thick, and the same thing 
obtains now in New York. The bill post- 
ers in Chicago began to see that this was 
setting a great many people against bill 
posting, and the council was appealed to, 
with the result that sniping there isa 
thing of the past. Bill posters there now 
furnish the Chief of Police with a list of 
every board, fence, wall or daub, on 
which they have a right to post, and the 
man caught posting on anything not so 
listed, is arrested The law furthermore 
says that the fact of a man’s poster being 
found on a prohibited space, is prima- 
facie evidence that he posted it there, 
and no claim that ‘I didnt doit" goes. 
= 

In New York the other day the demo’ - 
ishers began tearing down the St. James 
Hotel, on Broadway. As s°on as the old 
building was down one stary, and before 
the adjoining wall could be seen from the 
street the bill posters of the Empire 
Theatre got into the old building and 
pasted John Drew all over the wall of the 
adjoining building. The owner of this 


building called upon Mr. Frohman to 
have the posters removed, but, I under 
stand that Frohman claimed he didn’t do 
it, and consequently he shouldn't be asked 
to remove them. In any case he didn't 
remove the posters, and the owners of the 
building called upon me to do this for 
them at an expense of several dollars, 
which they threaten to collect from the 


Empire Theatre some way, 
When you write to an advertiser solicit 
This 


places the recipient under obligation to 
reply. 


ing business, don’t enclose stamp 


If he doesn't need your service he 
is apt to feel provoked at the time lost in 
aswering ; if he does need you he will 
gladly supply postage to reply to your 
letter, 


The poster is the simplest and most 
direc’ of all advertiseme ts. 


Of two evils choose the least. Better 
1 ot bill a town at all rather than put up a 
niggardly and wholly inadequate amount 


of posters. 


The newspaper finds the poster the most 
valuable of all advertisments. 


es a a 

| = 
= 
teeter " 
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NEWS OF MISCELLANZOUS 
ADVERTISERS. 


A number of new alvertise’s not in 


cluded in previous lists have en‘ered the 


field recently. Some of them will use 
only a few papers, and others will employ 
additional publicity as their business ex- 
tends. The addresses of the entire group 
referred to are given below: 
Wilson-Raymond Manufacturing Com- 
pany, 118 Court street, Brooklyn; Gen- 
eral Manufacturing Company. 102 Fulton 
street, New York; People’s Puzzle Com- 
pany, 95 Dearborn street, Chicago; Silver 
Badge Company, Jasper, Fla. ; A. C. Cat- 
tell Company, Cincinnati; Continental 
Tea Company, Cincinnati ; Modern Nov- 
elty Company, Chicago; Sears Jewelry 
Whiteson Manufact- 
uring Company, Chicago ; 


Company, Chicago ; 
Peerless Hvyi- 
enic Company, 444 East 45th street, Chi- 
cago; Brock Manufacturing Company, 
820 Reaper Block, Chicago; Hunte Ta: - 
oring and Shirt Company, Cincinnati. 
Some of these are probably special ‘‘de- 
partments’? devised by parties who are 
already advertisers under other names. 
The Kola Medicine Co., Detroit, Mich., 
are going to distribute after the election. 


The Northwestern Yeast Co. is distrib- 


uing sunples throu sh the eastern states. 


The I. A. of D. has jist sent out work 
to its members in the principal citi.s of 
Indiana. 


The Eureka Thimble Company, South 
Pa., has been added to the 
list of mail-order advertisers. 


Bethlehem, 


Fuller Job Office, of Fuller, Miss., 
that 
they intend to cover the entire state. 


want 


hids from distributors in state, as 


A Big Concern’s New Base. 


The Ballantine Remedy Company now 
has offices at 210 State street, Chicago. 
The concern does medical advertising. 


Attention is called to the new advertis- 
ment under the captio : of Salaried Posi 


tions. Mr. Bowles is a reliable advertiser. 


James Beach & Son, (Soaps) Dabuque, 
la., are placing business direct. For the 
present they will only cover adjoining 


States, 


Dues for the second quarter of the year 
ire payable October ist. Members of the 
| A. of D. will please note and respond 
promptly. 


Tee Frost Homeopathic Remedy Co 
Springheld, Mass , is now doing the east, 
listributing booklets, 
L 1s too late. 


Get in line before 


BILLBOARD ADVERTISING. 


Fake Associations are on the wane, but 
‘till a few doubtful ones are doing busi- 
n’ss 


It is ‘‘for the good of the cause’’ 


for all distributors to use caution before 
joining any. 

One of the best exceptions to the above 
is the International Association of Distril - 
utors. By careful work, faithful officers, 
etc., they have succeeded in putting the 
Association on a solid basis, guaranteeing 
its service, protecting the advertisers. 


They invite your investigation before 


joining any other. Dosoand it will be 


to your interests. 


Rehable distributors need not hesitate 
for membership in the Inter- 


national Association of 


to apply 
Distributors. A 
member is wanted in every county of the 
United States. 


Battle & Co.. wholesale druggists of 
St. Louis, are introducing ‘Papine’ a new 
proprietary remedy for a relief of pain 
The? 


and a substitute for opiates. 
deal direct with distributors 


will 


Present indications are that there will be 
a large amount of distributing done this 
fall and winter, quite a number of distrib- 
utors have booked work for the months 
of November and December. 


Bound on the Right Road. 
The Boot 
Company 


Shoe 


Boston, is the name of a con- 


and Manufacturing 
cern that will endeavor to establish trade 
throughout the country during the fall 
and winter. 


A New Peptonic Remedy. 

The Medicine Company, 
Lexington, Ky., will place on sale and 
some extent in the West a 
new proprietary medicine. 
‘* Pepsin Tonic Bitters." 


Thompson 


advertise to 


It is called 


The only possible way to make distri- 
buting matter pay is to distribute it, and 
the only way to distribute it is through 
recognized professional distributors Mat- 
ter entrusted to druggists and other retail- 
ers is largely wasted. 

The 
Creek, Mich, is placing new advertising 


Postum Cereal Company, Battle 


in Western papers. The advertising done 
by the company last winter was attract- 
H. Fuller 
Agency places a part of the orders, but 


ive and judicious. The Char'e 


the present advertising is done direct. 


Many men now out of work would make 
a good living by going into the distribut- 
ing business. It does not require much 
capital, the main stock in trade is hon 
and combined with 


esty perseverance, 


business tact. 


A New Toilet Preparation. 

The Lotus Cream Company, 56 Fifth 
avenue, Chicago, is introdi ¢ ng and send- 
ing out advertisements for a new toilet 
preparation, 

The Nichols Me i:al Company, 209 
State street, Chicago, managed by Dr. D. 
Nichols, has recently entere| the adver- 
ti ing fi-ld. It is not incorporated. 

The E. L. Patch Co., has 
hee trying to interest physicians in 
Litha 


of Boston, 


Tablets, and similar preparations 
which they advertise. Their advertising 
has been clever, but, they ought to pat- 
ronize distributors. It would help them 


wonderfully in introducing their goods. 


How Can They Afford It. 


Rowell & Company, 372 North Hamlin 
avenue, Chicago, is the name given by 
advertisers who announce that they will 
pay $7 per hundred for *‘ your neighbors’ 
addresses." They do not have to offer 
such high figures. 
game is? 


Wonder what the 


Many publications who persistently de- 
cry all forms of advertising save news- 
paper space, gladly avail themselves of 
the good offices of the distributor to bol- 
Where would 
the story paper be if it was not for the 


ster their own circulations. 


samp'e copies containing initial chapters 
of new stories ? 


The Lincoln Tea Co, of Ft. Wayne, 
Ind., have formally announced their in- 
tention of placing all of their distributing 
matter through the members of the Inter- 
national Association of Distributors. They 
have carefully investigated the working 
of the organization and have determined 
that the guaranteed service is just about 
right. 


Chéap and nasty circulars can no longer 
To-day, distri- 
buting matter must be as attractive and 
fine as the printers’ art is capable of 
making it. Good printing, good type 
setting, good paper, good illustrations, 


be used advantageously. 


good colors, if they are necessary, are 
all requisite, if the advertiser is really 
seeking the highest percentage of returns. 
Yet while all of these qualities are essen- 
tial, they are as nothing compared with 
the importance of carcful, thorough and 
corscientious distributing Let this part 
of the work be well done above all else. 


Everybody would if they just knew bow. 


dvertisers think posting 


} 
A 


Personal Mention. 


Geo. W. Vansyckle, of 
that business is fine 


Indianapolis, writes 


J A Clough. of Chicago, has added sign paint- 
ing to his distributing business 


J. N. Owen & Co, of Detroit. Mich. report 


very encouraging prospects for Fall trade. 


W.N. Case, ad Vice-Presilent of the I A D 
and manager of the Hustler Advertising Co..c«f 
Ft. Wayne, Llud., has the * get there’ qualities so 
mu-h desired. and is an honor to the association 
of which he ts an officer. 


J M. Dishon of Terre Hante, Ind 
the International 


. has joined 
Association of Distributors 
He enjoys a splendid reputation for thorough 
and reliable work, and is quite an acquisition to 
——W.H. steinbrenner, se c- 
A. of D., has just completed the 
task of mailing 10,000 copies of the constitution 


to the association 
retary of the I 


and by-laws to members actual and prospective 
——W. H. Case of the Hustler Adveit-sing 
Agency of Ft. Wayne, Ind., was largely instrué 
mental in getting the LinceIn Tea Company of 
that city to divert their business to International 
Association of Distributors ——-W. H. Stein- 
brenner is handling four large contracts in his 
usual careful and conscientious manner ——— 
Jas L. Hill of Nashville reports business good. 
Mr. Hill expects to handle the entire contract 
for the Nashville Centennial, which takes place 
next year. This business amounts to twelve 
million of pieces and it is needless to sav will go 
to the International Association of Distributors. 
———Fisher, of Omaha, still maintains his atti- 
tude of indifference. -Macrae & Macrae, of 
Torc nto, Canada, are considering the advisability 
of joining the I 


A. of D.———A. Nicolai, of Clin- 
ton, Ills., will probably join the I. A. of bD ———~ 
AP, Neithercott, of Muncie, Ind , has joined the 
I A. of D ———W. C. Tirrell & Co., 


of Lima, O., 
are enthusiastic members of the I 


A. of D. 


_ The wise advertiser seeks promptness 
more than any other quality. People re- 
spond quicker to the billboards than any 
other form of advertising. 


MODERN TOWN CRIERS. 


The Quebec & Lake St. Johns’ Rail- 
road advertises its excursions along the 
route by having the rates, dates afd des- 
tinations read at the church doors on 
They mail a circular to each 
local agent who takes his stand on the 
church steps. 


Sundays. 


The congregation files out 
and arranges itself in a semi-circle before 
lin. Hethen reads the announcement. 
This is getting back to the primeval meth- 
ods of the day of the town crier. It is 
said to be effective, in fact more so than 
any other form of advertising that they 
have tried. 


an expensive methed 


of advertising, and others think it requires too much de ail 
work to attendto it properly. There is détail to newsparer 
adverUsing also. but they get rid of it by placing their ap- 
propriation with some one of the hundr.ds of newspaper 
advertising agents. 
} There are as yet very few poster advertising agents to 
| take care of this detail, and as a result hundrecs of business 
peopie fear to enter this field 
1 help the advertiser by tal ure t nd I 
help the bill poster by sec or hm t ther 
wise would go to some other medium 
y Ee If you are an advertiser | want to see you and talk 
———— ne over the question of posting 
it you are a bill poster | want you to write to me and state how miny boards you have, 
and your prices fer posting. 
] ot bce Fe 
SamW Heke 
Long-Distance Telephone. 107 W. 28th St., New York. 
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Le DALE She 1h VFA 


Every sign painter in the land should 
subscribe for and advertise in BILLBOARD. 


Be brief. Boilthem down. ‘Hood's 
Cures’’ is the best simply because it is the 
tersest. 


Did it ever occur to you that the bicycle 
has enhanced the value of roadside signs 
te a wonderful extent ? 


There is no argument that can be ad- 
vanced in favor of bill posting which can- 
not be employed to like advantage in favor 
of signs and bulletins. 


Do not nail up board signs in the 
country. Use screws. It takes but little 
more time, and the advertisement is 
thereby rendered fully two hundred per 
cent more permanent. 


Many a penny can be turned during 
October by sign painters who have the 
knack of turning out attractive political 
banners and transparencies. Cross-street 
streamers are also finding much favor this 
year. 


The enterprising sign painte: has it in 
his power to add many a dollar to his in- 
come in the fall months. If merchants 
are properly approached regarding the 
advantages of fence advertising on the 
roads leading out to adjacent sections of 
country, but, few will hesitate to give a 
trial order. The farmer's trade is about 
the most valuable that a retailer can have. 
They pay cash; they know what they 
want; they are not hard to please; they 
never ask for samples; they never return 
purchases, and tbere isn’t a professional 
shopper among them. By farthe easiest 
and best way to reach them is through the 
medium of fence signs on the roadways. 
Give a merchant good seivice on his first 
trial, and you are pretty apt to retain him 
as a permanent patron thereafter. 


PAINT GALORE. 


The “dead wails’’ of New York City are bloom- 
ing as dead walls never bloomed before ; and all 
on account of the handiwork of some expert 
sign writers. The signs that are attracting par- 
ticular attention are those advertising the virtues 
of a certain brand of whisky, named probably 
after a well-known firm of publishers. Lower 
Broadway was blocked the other day by a curi- 
ous throng watching the ‘“‘artists’’ at work. 
There were two of them, and they were armed 
with brushes a foot thick and a yard wide, and 
with colors by the barrelful. In these respects 
they differed from the artists who worked with 
camel’s hair pencils and tube colors. These 
artists were covered with paint, but the way 
they spread paint onto the side of that building 
wasacaution. Inthe morning they started the 
job, at noon it was half-way done, and at five 
o'clock they were getting away—to decorate 
another building, like as not.—New York Journal. 


BILLBOARD ADVERTISING. 
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WORKING THE FARMER. 


The men who go around the country painting 
huge signs on barns, buildings and fences may 
offend the eyes of many, but fortunately all do 
not look at the matter in the same light. A good 
story is told in the Kansas City Sfar of a bicyclist 
who stopped at the place of a Missouri farmer 
and, noticing that the latter's barn had an unsu- 
al look, alluded to the fact. “ Been fixing up the 
barn, haven't you?” he asked the farmer. ‘Yes 
it's all new »ainted,”’ answered the farmer, 
proudly. ‘An’ I reckon it’s mighty purtv look- 
in’, too. Ye see, a feller came along one day an’ 
says he belongs to a paintin’ syndicate in Chica- 
go as was out to paint all the barns in the coun- 
try free, an’ he said he would paint mine if I 
wanted himto. Solsays: ‘Go ahead ifit don't 
cost nothin’.’ I went to town with a load of hay 
an’ when I got back the barn was painted, shore 
enough.” The barn had been painted .a bright 
yellow, as a good background for vari-colored 
advertisements with letters a foot or two long. 
The advertisement of a patent meaic.ne covered 
both sides of the roof in letters of red, blue and 
green against the yellow. Chewing tobacco, 


shoes, soay, hams and other commodities were | 


pictured and told about on every available space. 
“When I got back,"’ continued the farmer, ‘ the 
feller that was paint’n’ says to me: ‘I put a few 
signs on the barn,’ says he, ‘but you won't mind 
that none, an’ they’re good readin’ matter when 
the paper don’t come.’ Anyhow, it didn’t cost 
nothin’ to paint the barn, an’ I'll be darned if 
the boys ain't a-larnin’ to read from it, which I 
consider pretty cheap edication these hard times. 
—Fame. 


Personal Mention. 


Hote’ (C.S. Houghtaling ) the millionaire 
sign painter and pioneer of rock and barn paint- 
ers has fourteen gangs of of painters touring the 
country atthe present time. -R. R. Garver, 
of New Hampton, Iowa, is a sign painter who 
also posts bills. There are numerous other in- 
stances of this kind, among them Chas. Senyard 
of Pine Bluff, Ark , and J. N. Parker, of Prairie 
City, Iowa. 
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> LECCERS epicor. 


Under this heading the publishers invite a 


3 Sree and full discussion of any and all mat- : 
v 


ters of interest to advertisers, bill posters, dis- 
3 trhbutors, sign paintersand Fair managers, 
when couched in courteous language. Of 
course we do not necessarily endorse the views 


a 
& and opinions of our correspondents 
"Sececceccececceceececee? 


, Sept. 29, 1845. 
Editor BPrrL BOARD ADVERTISING. 

I have just returned from down East, and while 
there I was surprised to learn that the New York 
Journalis now placing all their posting direct 
instead of through Gillin & Shawnessy. They 
tell me that the bill posters are all allowing full 
commissions, including New York City and 
Springfield, Ohio. Those bill posters that I ques- 
tioned deny this statement, so tar as they are 
concerned, but Mr. Troop of the Journal, says 
that all are paying commissions or charging only 
2'4 cents. 

It seems to me that this is a good pointer to 
bill posters, that the minute an advertiser is given 
a cut rate he immediately brags about it to every- 
one to show what a smart man he is, b gosh, and 
the man who won't brag has not yet been born. 
Boys stick to your price, or if you cut to one make 
the same cui to all others ; that’s the only honest 
way. - BUCKEYE, 


Warren, Ilis., Sept. 14th, 1896. 
BILLBOARD ADVERTISING Co., 

Gentlemen:—1 received this month's issue of 
your very neat and attractive paper, BILLBOARD 
ADVERTISING, for which Iam very much obliged. 
I was exceedingly well pleased with both its ap- 
pearance and the reading matter therein. I take 
pleasure in thanking you and wishing you every 
success. I beg leave to remain 

Yours sincerely, 
EK. JAMES RICHARDS, 
Box 338. Warren, Ills. 


St. Louis, Sept. 20th 1896. 
Editi r BILLBOARD ADVERTISING. 

It gives me pleasure to state that we have had 
so much bill posting during the month of Sep- 
tember that we were compelled to use several of 
our bulletin boards in order to give our custom- 
ers a first class showing, although, we have 
erected over 2,c00 running feét of new boards 
this month. 

We have done posting this month for the fol- 
lowing: Yeoman Hat Company; Guyer Hat 
Company; Schilling Corset Company; *‘‘Fair’’ 
Shoe and Clothing Company ; Coca-Cola Com- 
pany; Berry Horn Coal Co.; St. Louis Star; S. 
Jacoby Co, Puck Cigars; St. Louis Exposition 
and Music Hall Association; Pain's Last Days of 
Pompii; Last, but not least, we have had the 
exclusive billing of the Great Wallace Shows— 
having placed for them 8,500 sheets. 

We have already closed contracts for over 11,0co 
sheets for the month of October which will keep 
us busy for a few days at least. P. G. STOUT. 


Valparaiso, Ind., Sept. 4th, 1806. 
Editor BILLBOARD ADVERTISING, 

Dear Sir:—\ agree with Mr. j A. Muldoon in 
regard to the Beeman Chemical and Chewing 
Gum Co., of Cleveland, O. Iam an honest bill 
poster in every line, but, I can't agree with Mr. 
J. J. Disch, of Kenosha, Wis., nor can I agree 
with the Old Colony B P. Co, of Providence, R- 
I. I will say this much, the firm mentiond 
can never get another daub on my boards. Also 
notify the craft that the Borg Chemical & Gum 
Co , of Chicago, was once the Danheiser Tolu 
Fruit Gum Co., of same city. The firm is man- 
aged by ............0.. I have been waiting for 
a long time to getacrack atthem. I did some 
work for them, and never could get anything 
out of them. I give them a first-class showing of 
thirty days, and they also got twelve days extra, 
on account of my boards not being crowded. 
Their traveling salesmen inspected the work, 
and pronounced it as good as they wished to 
have. So notify all bill posters to let them alone 
or get their money in advance. I have been six- 
teen years in the business, and they are the only 
two firms that cannot get me to do any more 
work forthem. 

Yours with respect 
W. DRULLING ER 


Manchester, N. H., Sept. 24th 1896. 
Editor BILLBOARD ADVERT®SING, 

One of the most important works, and fruitful 
too, if it can be secured by the reliable distribu- 
tor is ‘theatrical work’’; by that I mean the 
“hangers, hand bills, circulars, pamphlets, cards 
and books” given out to advertise shows that 
appear during the theatrical season in each 
town from September to May. The service gen- 
erally rendered is execrable in the extreme. 
The idea is this : the printing house who has the 
contract for printing that Company's work gen- 
erally sends a batch of advertising matter to each 
house where the show is to appear. When the 
bundle arrives, generally the house manager be- 
ing oftentimes busy with other work, gets a few 
boys, who for a free pass to the gallery, do the 
distributing, and what distributing ! I know of a 
town where a barber is supplied with all the 
lather paper necessary out of those heralds. 
They get, say from 800 to 2000 pieces each to put 
out for the magnificent (7?) sum of 15 cents or 25 
cents (actual value of a gallery ticket). Of course 
any reliable distributor would not do work at 
such prices, but then look at the service done. 
It is practically money thrown away to have dis- 
tributing done likethat. The expenses of print- 
ing, freight, etc, are useless expense. Better 
throw the money away at the beginning as it is 
the same thing atthe end. The boys hired have 
no idea to work very hard. And the moment 
the manager's back is turned, down go the 
heralds in some convenient “sewer hole.” This 
fact any “Sewer Hole Cleaning Brigade’’ can 
testify to as being absolutely truthful. Some- 


OCTOBER, 1896, 


times the advance agent follows them, but his 
duty must be done in such a hurry that he never 
has over one day in one city to see the work done, 


and then generally six or seven hours only at_ 


that. What distributors must do is to convince 
and try to get these managers and proprietors of 
travelling shows to see how the work is done, 
and the difference between that and the honest 
service you wanttogivethem, Take everything 
in consideration, the fight is hard, because they 
are used to that kind of work, and then the local 
manager will no doubt use his argument pro- 
testing against it, as it would prove a doubt 
against his honesty (?). But as “A feint heart 
ne‘er won a fair lady,’ we must not give up the 
fight, but keep every one of us at it continually 
until success is perched on our banner, which 
will be soon if we go at it with a vim and will of 
getting there. Fraternally yours, 
“PEbDORA,"” 


St. Louis, Mo., Sept. 18, 1896. 
Editor "1. L BOARD ADVERTISING 

Dear Sir>—Kindly allow me space for a few 
remarks regarding the clerical duties of a bill 
poster. This appears to be a matter to which 
the average bill poster Cevotes little thought. 

As it is well known our firm deals with the bill 
poster direct, thus saving to him the commis- 
sions which would otherwise go the middle man 
or solicitor. We use a form of proposition that 
is simplicity itself, yet it is surprising the num. 
ber we are obliged to return for corrections. All 
of our propositions ask for terms for a full 30 
Gays guaranteed showing, but some people will 
persist in erasing the joand substituting ‘15, 20" 
or “25" without offering any reason for the 
change. If paper is properly posted it should 
withstand the ordinary elements, witha renewal 
here or there, for 30 days Then why should one 
go to the expense of re-billing in 15 days when a 
few renewals will serve the purpose ? 

As to renewals. 

We are always anxious to furnish renewal 
paper and would in all cases include same with 
original shipment, thus saving transportation 
charges, except that on numerous occasions 
when shipping renewals with regular billing, 
although we state that the shipment contains so 
many extra staads for renewals, the bill poster 
has presented us with a bill for that number of 
extra stands. In many cases we have paid these 
ratherthan have unjust statements made regard- 
ing our method of doing business, for no one 
can truthfully say that this firm ever turned 
down a claim that had a semblance of justice 
As to whether we further favor these firms with 
our patronage is another matter. 

Again. When making shipments of paper we 
enclose with the notification a form of reply 
postal, asking the bill poster to give us date of 
receipt, posting and expiration of paper. This 
request is often not complied with, ‘though the 
card is self-addressed and would require less 
than one minute to fill out’ This failure to re- 
turn the reply postal preventsus from knowing 
just when paper expires and allowing us to make 
prompt shipment for re-billing. On the other 
hand some bill posters seem to construe the act 
of returning the postal, stating when paper was 
posted, inte a billand wonder why we don’t re- 
mit on the strength of their stating paper is 
posted. Acknowledgement of posting does not 
constitute a bill. We have no regular inspectors 
of posting, though all of our salesmen act as such, 
and do not require that paper be inspected before 
bill is presented. 

The majority of bill posters do not use a bill 
head, which they should do, but often incorpor- 
ate their bill in the middle of a letter. Use y;er 
sonal stationery, gentlemen, if possible, and in 
sending in your bill, if you have any remarks to 
make, make them on a letter-head and not on 
your bill, A “sloppy looking bill or letter 
causes the impression that one is possibly get 
ting a “sloppy” display while a neat one has the 
opposite effect. 

Very respectfully, 
W. S. MASON, 
with Liggett & Myers Tobacco Co., 
St. Louis, Mo, 


Verbosity kills the value of a poster. 


Pictorial posters are the most valuable, 
because they are the embodiment of 
brevity. 
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BILLBOARD ADVERTISING. 


This space is devoted cach month to the devclopment of the 


d Hee and’ éiticacy of exhibits at agricultural and industrial 


and the promotion of good ement iB Aoore the 
friendly isterchange of ideas. Paiieesedoets 


i B I’, Madi WwW 
Conducted by ARTHUR BA err T, B adison, Wis. 


Claim your dates for ‘97. 


The fair at Salem, Ill, is posty o1ed 
from September 15 18 to October 13-16. 


The Ledger, of Maysville, Ky., refers to 
the Kentucky fairs as ‘‘agricultural horse 
trots.’’ 


The same meeting that settles up this 
year's business should elect the officers 
for next year. 

The first day of Decemter ought to see 
every organization perfected, and officers 
elected for 1897. By January all dates 
should be claimed. 


Every secretary should subscribe for 
and read BILLBOARD. Our fair depart- 
ment will grow more and more interesting 
helpful and inf rning as the months 
pass by. 


Any fair manager however small and 
insignificant his fair may be who will use 
copies of posters sent him as samples is 
deserving of the severest censure. It is 
downright dishoncs y. 


Mississippi has but one fair this year. 
It is held at Vicksburg, and will be called 
an exposition, The premium lists are 
out and the buildings are rapidly ap- 
proaching completion. The feature of 
the open air attractions will be the Inter- 
collegiate foot ball games. 


Mr. Burnham, of the E.G, Burnham 

»,, of New York, in a recent int rview 
regarding the value of exhibits at fairs, 
observed: ‘They are gocd in their way. 
Showing food products and beverages is 
one thing. Having people buy them is 
another thing. It is easy to give away 
food and drink, but you cannot say it is 
going to bring you any returns.”’ 


The fair at New Lexington, O, was a 
most unqualified success. There is little 
doubt but that it was the best fair they 
ever held. Unfortunately however, on 
September 15th, the Sheriff swooped 
down and attached gate receipts and 
everything in sight on aclaim against the 
former society. Much confusion and an- 
noyance ensued in consequence besides 
considerable anxiety. Secretary James 
E. Curran, however assured every one 
that their claims would be paid in full 
and they left fully satisfied that they 
would recover in full in November, Tom 
Grinley and Wm. J. Schram, the aeron- 
auts are among the claimants who re- 
covered amounts due them in part. 


Tre season of 1896 has been the worst 
that has been experienced ina decade, 
yet it is worthy of note that good fairs 
have enjoyed prosperity. Of course, new 
ventures and mediocre affairs have ex- 
perienced uniformally poor business 
which in many instances has amounted 
to disaster, but those socie i-s of establish- 
ed reputation that have been managed 
by men of experience, and conducted on 
sound business lines have fared exceed- 
ingly well. 

Nearly all of them have held up to the 
record of former years, and not a few 
have beaten all previous records. The 
few who have fallen behind can trace the 
cause to local conditions which could not 
be anticipated or avoided. 

Fair management is exacting. It re- 
quires a man of ability, brains and experi- 
ence to properly conduct its intricate 
details. We hope that this fact will soon 
be generally admitted and recognized, 
The sooner it is, the sooner the annual 
fairs beco-e the means of benefitting the 
communities in which they are held. 


Personal Mention. 


W. J. Green, secretary of the Peterborough 
Central Exhibition of Peterborough, Ontario 
sends us an admirable premium list. Mr. Green 
by the way is a prosperous merchant tailor and 
an enthusiastic believer in fairs — It is 
rumored that the great Inter-State Fair of 
Elmira, N. Y , will be revived again in ‘97 under 
the management of its former secretary and 
general manager, George M. Robinson- -C. 
K. Mason, who managed the Hornellsville, N. 
Y , faur for the Farmers’ Club of that city, was 
secretary of the same society some four or five 
years ago. ———-Sam Spaulding secretary of the 
Lebanon, Ky., Fair is very modest when it comes 
to claiming allowances. 


ADVERTISING AT FAIRS. 


One of the leading Western manufacturers of 
machinery last year spent $5,000 in advertising 
material used at the county and State fairs of 
the Western States. This year he will not spend 
anything, The result was not what he looked 
for and the reason he attributes to the manner 
in which he put out his money. The chief item 
of his expenditures was a line of little booklets 
that were given to the people as they passed his 
exhibit. But there were im the paths of the 
grounds hundreds of these which the recipients 
had thrown away after receiving them, Other 
hundreds and perhaps thouse nds were never re 
ecived by the people who could or would read 
them, while a vast amount more were thrown 
away on the way home and so never made a con- 
vert 

This experience is by no means a strange one 
The firms that have made the closest study of 
the art of advertising at the fairs are almost un- 
animous in the opinion that there ts a great 
waste of material in such work, rhe character 
of the crowds may be of the kind to seize the 
propositions presented, but there is not the dis- 
position to study the mass of books and pamph- 
lets given out by the exhibitors 

“ T have noticed,” said a prominent plow man- 
ufacturer, * that the children are the ones that 


gather the advertisements at the fairs and we 
have ceased to give outany. The children keep 
the ones that have the brightest pictures and 
take them home to play with, but it does not 
pay. ‘Too much of this kind of material is put 
out an ithe people are burdened with it~ lin- 
structed my agents to give the material only to 
the grown folks ard to see that they put it in 
their pocket—but it wasa failure So we decided 
to give only to those who had interest enough to 
come to the exhibit and examine what we had 
to sell 
the stuff to persons who would appreciate it 

That isthe only way not to waste a great por- 
tion of it’ s 

One advertiser estimates that fully three- 
fourths of the advertising matter put out at the 
fairs is wasted. The plans to make the recipi- 
ents read the matter put into their hands have 
been many and ingenious, but none has been 
entirely successful. It may be considered that 
the old way of giving out unlimited supplies to 
every passer in the crowd is both expensive and 
unprofitable. The big motto which urges the 
visitor to ‘‘ask tor descriptive pamphlets” is one 
of the best ways to get the right people inter- 
ested, but it is found that only a small portion of 
the crowd will stop for such an errand 

Frobably one of the best devices is the small 
puzzle that is of sufficient attractiveness to cause 
the recipients to take it home. If it is too easy, 
however, it will be solved and thrown away. 
One firm that secured a large amount of these 
was grieved to find the walks and drives of the 
grounds at the first fair where they were used 
strewn withthem. They sent tothe home office 
the rest of them and had the lot sent to the 
stores with the shipmeut of goods. 

Whether signs and posters do any good at fairs 
is a question that is not settled yet. That they 
are very much in evidence is patent, but some 
advertisers are of the opinion that they are not 
read, as the people are too busy sight-seeing, 
Many committees will not allow these signs and 
the modest ones over the exhibits are the only 
addresses to the public eye that the exhibitors 
can secure. 


Then we were sure that we had given 


By tar the best advertisement is an 
exhibit that the passer-by will remember. They 
go home totalk of it, as did the Centennial at- 
tendants about the “ Butter woman.’ Money 
spent on the decoration of the exhibit is usually 
better used than in printed matter to be given 
away —C. WoHARGER, in Printers’ Ink, 


Most of the poster printers reported 
business poor during September. 


Poster printers should advertise in every 
issue of BILLBOARD. It is the only medium 
that goes to advertisers who use posters, 


Poster printers will do well to circular- 
ize our list of bench shows, racing meets, 
poultry shows, ete., every month. Many 
especially unimportant affairs are pub- 


lished but once, 


A German firm has taken out a patent 
for the preparation of printing surfaces of 
plaster in place of those of zinc, copper, 
ete., in common use. <A metallic base is 
used for each block, the | pper part of 
which is coated witha sheet of plaster 
about half an inch in thickness and united 
to the metal backing by a specially pre- 
pared cement. The design is engraved on 
the plaster by a tool having a steel point. 
The plaster carrving the design is subse- 
quently hardened by being treated with a 
liquid solution, having a base of silicate 
of potash, and the block is then ready for 
use, It is claimed for these plaster origi- 
nals that they are much cheaper than 
zincos, take ink well, and are easily 
cleaned, 


7 
Several small fairs were billed exclu- 
sively with samples sent them. The 
thrifty management simply having a few 
strips printed containing name, place and 
date of the meeting. This calls for some 
action on the part of the printers. Sample 
copies have come to be quite a burden and 
expense, and itis hoped that half-tone 
cuts will be adopted in place of them. 
Where sample copies are absolutely un- 
avoidable, the words “SAMPLE COPY” 
should be printed across the face in some 
tint strong enough to deface them for 
advertising purposes, but sufficiently 
transparent to show the design. 


Atan early hour on the morning of 
September 16th, the greater part of the 
working plant of the Winterburn Show 
Printing Co., 158-160 Clark Street, Chi- 
cago, was destroyed by fire. 

Icrtunitely the booksof the concern 
and the finished stock of printing on the 
shelves, were saved intact. This fact 
saved their theatrical patrons a world of 
inconvenience, and insured their being 
able to continue on their tour without in- 
terruption, which would have ensued if 
they had been unable to procure paper as 
usual. With commendable promptness, 
the Winterburn Co. notified their patrons 
of the state of affairs, and by the evening 
of the 16th, had an entire new equipment 
for their plant ordered, a new location se- 
lected, and were running as usual on 
September 27th. 

Poster printers who obtain contracts 
with commercial houses intending to 
cover large sections of the country, would 
do well to refer their customers to one of 
the recognized middlemen, 
posting. 


to place the 
Few printers have either the 
time or the inclination to work out the 
detail necessary toa proper distribution 
of a large amount of paper and the ad- 
vertiser, especially if he be new on the 
boards is utterly unfit to undertake the 
task. Men like Hoke, Gude, Houghtaling, 
Munson, Reagan, Van Beuren, Fulford, 
Schaefer, Hood or Plato make a business 
of this particular part of the work. They 
not only pussess wide and varied exper- 
ience, but also know how to apportion 
the quantities for each town toa nicety. 
They can do the work economically, and 
what is more to the point, they can do it 
right. Often times a new firm on the 
boards abandons them after the first at- 
tempt, solely on account of the difficulties 
they experienced in apportioning and dis- 
tributing the paper, whereas if it had been 
done by a man of experience, they would 
have continued to use the boards indefi- 
nitely. 


Personal Mention. 


Chas. B. Hood & Co., are handling Morgan's 
syndicated commercial posters exclusively.— 
The Riverside Show Printing Co., of Milwaukee 
now give bill posters commissions ———The 
Donaldson Litho Co, have again added two new 
Hoe presses to their plant ——— The great Amer 
ican Engraving and Printing Co, s7 Beekman 

t.. N. Y., are getting out a line of stock com 
mercial posters ———The Em 


juirer Job Printivg 
Co., of Cincinnati, are having creat success with 
their commercial posters — 
still continue very 


Hennegan & Co, 
busy ———~—The Miner Litho- 
graphing Co., of N.Y , ran night and day curing 
Septem ber.——— rhe Penn Printing and Publish- 
ing Co, succeeds the Ledger Show Print of Phil- 
adelphia. occupying the same quarters at 603-605 
Sansom St. Jos. A. Eslen is at the head of the 
new concern. 
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This list is revised and corrected monthly. Secretaries are urgently requested to send in 
their dates at the earliest possible moment after they are claimed, and to notify us 


promptly in the event of any change. 


Rosters and dates are published abso- 


lutely free of charge. 


Copyright 1896. 


ARKANSAS. 


Newport Jackson County Fair Association Oct 
7-9 L Hirsch sec 

Monticello. Monticello Fair Association. 
J. Whittaker, sec’y. ct. 14-17. 


CONNECTICUT. 


Branford Branford Agl Soc Geo C Fields pres, 
J A Pond sec 

Cnester, Chescer fair, Oct 7-8 

Danbury Danbury Fair Oct 5-10 
sec 

East Granby, East Granby fair, Oct 

Harwinyton, Harwington fair, Oct 6 

Killingworth, Killingworth fair, Oct 7 

Meriden. State Agricultural Fair 

ttafford Springs Stafford Springs Agl Soc Oct 
t-8 C BGary sec 

Simsbury, Simsbury fair, Oct 

Union (Somers, etc.) Somers fair, Oct t 

Wolcott, Wolcott fair, Oct 


ILLINOIS. 


Carrollton Green county Oct 13-16 
Dunlap Peoriacounty Oct 6-9 


John 


G M Rundle 


Galena JoDaviess county Oct 6-9 
Golconda Pope county Sept 30-Oct 2 
Gruyville Whits county Oct 5-10 


Hvopeston Hoopeston Fair 
Dale Wallace sec 

Jerseyville Jersey county 

rinckneyville Ferry county Oct 6-9 

Salem, Marion C ouuty Fair, Oct. 13-17. 

Springfield Illinois State Fair Sep 28 to Oct 3 
J N Judy pres, John Bunn treas, W C Garrard 
nec 

Vienna 


Sep 29 to Oct 2 
Oct 5-9 


Oct 13-16 W Y Smith sec 


INDIANA. 


Angola Steuben Co Agl Assn Oct6-9 A M Par- 
aust pres, H L Hutson sec 
Boonville Warrick Co Fair Sept 28 to Oct 3 
W Taylor sec 

Bourbon Bourbon Fair Assn Oct 6-9 Jac 
Pritsch pres, J W Eidson sec 

Bremen Bremen Agl Soc Sept 29 to Oct: John 
Huff pres, John R Dietrich treas, ‘Henry H 
Miller sec 

Kendallville, Sept. 28, Oct. 2. Nathan Roberts, 
Pres.; John Mitchell, Treas.; J. S. Conlogue, 


Secy. 
Ligonier Noble Co Fair Oct6-9 Orlando Kim- 
mell pres, John H Green treas, J H Hoffman 


sec 

Portland Jay Co A H & I Joint Stock Co 
Sept to Oct 2 John Schmuck pres, William 
Green supt, James F Graves sec 

Rochester Sept 30 to Oct 3 

Vincenn.s KnoxCoA&MSo Octi2-17 JosH 
Barr pres, Edward Watson treas, James W 


Emison sec 
IOWA. 


Bedford Sept 29-Oct: H L Pierce 

Decorah Winnisheik county tairAssn Bedford 
Sep 20-Oct1 H L Pierce sec 

Greennheld. Adair Co Fair Association, Sept 
28-Oct 1 Ernest Funke, pres’t; A J Gibbs,sec 

Menlo Oct6-9 A H Grisell sec 

Pella Lake Prairie Dist fair Sep 29 to Oct 2 
Chas DeCook pres, C Rhynsburger treas, Chas 
Porter sec 

Perry Sept 28to Oct1 J T Davis sec 

Khodes. Eden District Agricultural Society 
Fair, Sept 15-17 H M Weeks, secy 

Salem Sept 29 to Oct 2 As Crew sec 


KANSAS. 
Mound City. Linn Co Agricultural Association, 
Oct 


Paola Miami Co Agricultural Association Sept 
29-Oct 2 J F Donahoe pres, G P Leavitt sec 


KENTUCKY. 


Greenville Muhlenberg County Fair Ass’n 

felincor) Oct 14-17'96 JG Jackson Pres WL 
Phillips Sec C B Morgan Ast Sec 

Mt Olivet Sept 30to Oct3 J L McDowell sec 


MAINE. 
Salisbury Cove. Eden fair. Oct 9 
MASSACHUSETTS. 


Worcester N W Agl and Mech So Oct 6-7 
B W Spooner pres, T H Goodspeed treas, J H 
Humphrey sec 

Barre Worcester county West fair Oct 1-2 Geo 
Mixter pres, Chas H Follansby treas, Matthew 
Walker sec 

Boston ~*Massachusetts Horticultural Oct 6-8 
Francis H Appleton, pres, C E Richardson, 
treas, Robt Manning sec 

Brockton Krockton agl so Sept 30and Oct 1-3 
H W Robinson pres, EK M Thompson treas, Ira 
Copeland sec 

Great Barrington Housatonic county 
Oct2 CB Benedict pres, 
Frank H Briggs sec 

Northampton Hampshire, Franklin and Hamp- 
den counties Oct 7-8 HC Comins, pres, D J 
Wright treas, S S Warner sec 


Sep 30 to 
O C Bidwell treas, 


All rights reserved. 


MARYLAND. 


Frederick City The Frecerick fair Oct 13-16 
Chas N Hargett pr.s, D V Stauffer treas, Harry 
C Keefer sec 

Hagerstown Oct 20-23 PA Witmer sec 

Upper Marlboro Prince George Co Agl Assn 
Sept 29 to Oct 2 Wm G Brooke sec 


MICHIGAN. 


Caledonia Caledonia Union fair assn 
Oct 2 Chas H Kinsey sec 

Hillsdale Hillsdale agl so Sept 28-Oct 2 Fred 
S Smith pres, W K Branch sec 

Litchfield Union Agi So Oct 6-9 R W Freeman 
pres, A J Lovejoy treas, L, B Agard sec 


MISSOURI. 


Cape Girardeau South-eastern district agl so 
Oct 13-17 EK H Engelmann sec 

Chillicothe Sept 29 to Oct 2. O ‘I Shour sec 

St Louis St Louis fair Oct 5-10 K Aull sec 


MIS 31SSIPPI. 
Vicksburg, Nov 9-16 


NEBRASKA. 


Beaver City Furnas county Sept 29 to Oct 2 

Fremont Dodge county Sept 29tov Oct2 WH 
Haven sec 

Indianola Red Willow Co Agl Soc Oct 69 R 
_Duckworth pres, J H Berge sec 

North Platte Oct 14-15 

Plattsmouth. Oct 

Syracuse. Sept 29-Oct 2 

Tecumseh. Oct 13-16 


NEW JERSEY. 


Trenton Inter-State Fair Sept 28 to Oct 2 Jno 
Guild Muirhead sec 


NEW MEXICO. 


Albuquerque Territorial Fair Ass’n Oct 12-17 
1896 CF Myers pres WSStrickler treas J E 
Saint sec Frank Lee asst sec 


NEW YORK. 


Bath Steuben Co AglSoc Sept 29to Oct2 AC 
Brundage sec 2 

Geneseo Livingston county Oct 4-6 

Rochester Western New York Fair 
Oct 3 HA Kingsley sec 


NORTH CAROLINA. 


Raleigh North Carolina state aglassn Oct 20 
B Cameron pres, John Nichols sec 


OHIO. 


Ada Tri-County Fair Sept 29Oct 2 Agnew 
Welsh sec 

Akron Summit Co Fair Sept 29-Oct 2 Albert 
Hale sec 

Bowling Green Wood county Fair Co Sept 29 
Oct 3 AS Ropce pres, J G Hickox treas, W RK 
a sec is 

Bellefontaine gan county fair § 
Oct 1-2. Banner M Allen A en 

Bellevue Bellevue FairCo Oct69 GS Lanter- 
man pres, J W Close treas, Gus Dangeleisez sec 

Cadiz Harrison county fair Sep 30-Oct2 A D 
McGuire pres, W 5 Cessnatreas, J C Glover 
sec 

Canal Dover Tuscarawas Co Fair Sept 29, 20 and 
Oct 1,2 H W Streb sec ~ 


sept 30- 


Sep 28 to 


Carrollton. Carroll Co Fair, Sept 29Oct2 CA 
Tope, secy 

Elyria Lorain county fair Sep 29-Oct2 JL 
Reed pres, J E Willard sec and treas, 

Fremont Sandusky county agl so Sept 29, 30 
Oct 1,2 %SBCole pres, T A Lang treas, JasA 
Smith sec 

Georgetown. Brown Co Agricultural Society 


Fair, Oct69 J W Hederick, secy 


Hamilton Octs59 W C Hunter sec 

Kenton Hardin county fair Oct 6-9 J M Fisher 
pres, F H Rummeltreas, A M Rice sec 

Lancaster Fairfield county fair Oct 13-17 T 


Barr pres, AI Vorys treas, W T McClenoghan 
sec 
Mansfield. Sept. 29-Oct 2 Newton Charles, secy 
Marion, Marion county fair Sep 29-Oct 2 Albert 
Osborn pres, SN Titus treas, J K Waddell 


sec 

Millersburg Holmes county fair Sep 29 Oct 2 
G F Gilbert sec 

Mt Gilead Morrow county fair 


; Oct 6% 
Thuma pres, JM Moody treas, 


wo 
O J Miller sec 


Newark Licking county fair Oct 1-4 G W 
Harton pres, AJ Crilly treas, Ad C Seymour 
sec 

Newcomerstown Oct 14-16 


Orrville. The Great Central Ohio Fair, Oct 6-9 
Proctor E Seas, secy / 

Ottawa. Putnam Co Fair, Oct 610 
prest; A P sandiles, sec 

Richwood Tri county fair Oct 13-16 J B Robin- 
son sec 


B FP Seitz, 


Troy Miami county fair Sept 28-Oct 2 WI 
Tenney sec 

Cpper Sandusky Wyandott county fair 
5 B Gillett pres, Henry Kear treas, 
Bilhardt sec 

Washington Guernsey county fair 
Oct 2. Maj J W Moore pres, 
V D Craig sec 


OKLAHOMA. 


Guthrie The Oklahoma State Fair Association 
sept 29 to Oct 2 J W Scothorn sec 


Oct 5-8 
Oscar 


Sept 20- 
RK S Framic treas, 


OREGON. 
Baker City First Eastern Oregon Board of 
Agriculture (Date not reported) Isadore 


Fuchs sec 

Central Point First Southern Oregon District 
Board of Agriculture (Date not reported) J 
H Downing sec 

Dalles Second Eastern Oregon Board of Agri- 
culture (Date not reported) J O Mack sec 

Salem Oregon State Fair Oct 7-13 CB Irvine 
sec 


PENNSYLVANIA. 


Belle Vernon Oct 6-8 JS Jones sec 

Bloomsburg Columbia Co Ag! Hortic and Mech 
Assn Oct 13-17 John S Mensch pres, James 
C Brown treas, A N Yost sec 

Burgettstown. Arion Agricultural Association 
Fair, Oct 6-8 Hugh Lee, prest; Wm Melvin, 
secy, South Burgettstown, Pa 

Cambridgeboro Central Crawford Agricultural 
Society Sept 23-25 AS Faber sec Cambridge 

Carlisle Cumberland Co Agl Assn Sept 29 to 
Oct 2 Chas H Mullin pres, John Stock treas, 
W H M’'Crea sec 

Carmichaels Oct 7-8 J C Kerr pres, Ewing 
Bailey treas, L W Gwyn sec 

Dayton Dayton Agricultural and Mechanical 
Association Sept 29 to Oct 2 WC Marshall 


sec 

Forkville Sullivan Co Agl Soc Sept 30 to Oct 2 
M R Block pres, E 5S Little treas, JL. Hoagland 
sec 

Greenville Oct 6-8 

Kultztown. Keystone Co Agl & Hor Soc Fair, 
Oct 69 Jacob R Heffner, Pres’t, Monterey, Pa 
J D Warner, Treas; J P Hines, Sec’y 

Kutztown Keystone Agricultural Society Oct 
5-9 J] B Esser sec 

Lehighton Carbon county industrial so Sept 29 
Oct 2 H Miller pres, V Schwarz treas, CW 

_ Bower sec 


- Lewistown Mifflin County Agricultural Society 


- Dec 811 A T Hamilton sec 

Milton Milton driving park and fairassn Oct 
69 W A Dean pres, M H Barr treas, H W 
Chamberlain sec 


“Nazareth Northampton County Agricultural 


Society Oct6-q J J Maus sec 
Philadelphia Pennsylvania Horticultural Soci- 
ety Novio-14 David Rust sec 
Uniontown Fayette County Agricultural Asso- 
_ ciation Sept 30to Oct 2 W W Parshall sec 
York York County Agricultural Society Oct 
5-9 E Chapin sec 


TENNESSEE. 


Columbia. Columbia Fair Association Fair, Oct 
W P Waldrige. Pres’t: J J Fleming, Treas; 

BS Thomes* Sec’y, Hurricane Switch, Tenn 

Dyersburg Dyer Co Fair Assn Oct S12 TC 
Gordon sec 

Murfreesboro Rutherford county fairassn Oct 
1-3 WR Jarratt sec, T W Cox treas, J C Cul- 
lum sec 


SOUTH DAKOTA. 


Aberdeen, Inter-State Grain Palace Association, 
S. W. Narregang, pres. Aug. Witte, sec. H. H. 
Sabin, treas, Oct. 5-10 

Yankton. South Dakota State Fair. 
Oct. 2. Morris H. Kelly, sec. 


TEXAS. 


Corsicana Oct6-9 F C Hand sec 


Sept. 28 to 


Dallas Texas State Fair and Dallas Exp Oct 
10-25 J T Trenzaut pres, C A Cour sec 
Dickinson Texas Coast Fair Nov. 10-14. RT 


Wheeler pres, Joseph Lobit treas, F W Mally 


sec 
Groesbeeck Limestone county fair assn Sept 


30-Oct 3. Dr 8S D Bugg sec 
Hillsboro Hill Co Fair Oct 28-30 
Victoria Soutowest Texas Fair Oot 6-10 LD 


Heaton pres, D H Regan treas, L, N Hofer sec 
VIRGINIA. 


Richmond Virginia state agland mech so Oct 
13-16 JS Watkins pres, W G Owens sec 

Suffolk Suffolk fair and agl assn Oct 20-24 
G W Nuruney pres, J Walter Hosier sec 


WASHINGTON. 


Colfax Whitman Co Fruit Fair Sept 29-Oct 4 
North Yakima Wash State FairComm Sep jo 


to Oct; A B Weed pres, Fred Parker treas 
John Reed sec 
Spokane Fruit Fair Assn Oct 1-3 John A 


Finch pres, F W Smith genl mgr 


WISCONSIN. 


Baraboo Sauk county aglso Sept 2Oct2 JS 
Hall sec 

Beaver Dam Dodge county agl so Sept 29-Oct 2 
C W Harvey sec 

Cedarburg, Ozaukee county agl so 
McGinley, sec 

Elkhorn Walworth county agl so 
S Mitchell sec 

Richland Center Richland county ag! assn 
Sept 27-O0ct 2 J G Bunnell sec 


Octi DE 


Sept 29¢-Oct 2 
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CANADA. 


Beachburg North Renfrew fair Oct 1-2 
Brown sec 

Fergus Centre Wellington fall exh Oct 6-7 

J Craig sec 

Markham FE RK of York and Markham ag] soc 
Sept 30-Oct 2. W H Hall sec 

New Westminster Royal agl and ind soc Oct 
6-10 A B Mackenzie sec 

Otterville South Norwich Union agl soc Oct 
23 Alex McFarlane sec 

St John NB St John Exh Assn 
2 Chas A Everett sec 

Strattord, Ont Oct 1-2 


John 


Sept 22 to Oct 


Jno Brown sec 


Poultry Show Dates. 


Texas State Fair, Dallas, Tex Oct. to-1s, 1896 
Oneonta, N. Y......00.00. neque . Nov, 23-26, 1894 
ees ..NOV. 24-27, Iso 
Nashville, fenn..... . ——— 1Sgf 
TR. Lewis. BO...ccocessecss secssocecce SGC. S-§, 186 
Falls City, Neb.......... ‘ sew, Dee. 1-5, 1896 
La Crosse, Wis ......... covcetne-coccess AGE, 3G, 1896 
Topeka, Kansas...... cere Dee, 1-6, 1896 
Geneva, Neb ........ ” soccecese SC. BQ, IKGl 
Garden State P_& P. Ass'n ‘ Dec. 2-5, 1896 
Dixon, Ill ...... + gagnurehseenemes,cotemastnne 5. 189 
Mexic>, Mo......... a ee) en Se 
Prophetstown, III ............... Dec. 71 Ry 
Dallas, Texas stn gistlbilin wtcnetiaion Dec. 8-11, 1806 
Fort Worth, Texas ee Dec, 8-11, 1896 


Princetown, Ill 
Augusta, Ga 
Westerly, R I 


Louisville, Ky sig hladancerceeeel eiuiiiasiiandedaen 
Cleveland, Ohio .............. secsseess Dec y 16, sof 
Schoharie, N.Y ........ EE 
Kalamazoo, Mich sbadllicaglidciaal Dec. 15-18, 1S0¢ 
New London, Conn ......... Dec 15-18, 18o¢ 
Pinckneyville, Ll... secveceree OC. 15-18, 18g 
i, ae Dec, 15-18, 1So6 
Rae. Teeth... scecneiecesnscneien Dec. 15-18, 1896 
Kirmingham, Ala ...... cocee Dec. 15-18, 1544 
Jackson, Tenn sccscseccensecccses: DEC. 1§-39, J89C 
Miamisburg, Ohio... 1 sscssseeess DCC. 15-19, 1896 
Westchester, Pa............ | m Dec. 16 19, 1504 
vee ee, et, coves Dec. 16-19, 1Sot 
Parsons, Kan ees Dec. 22-26, 18o¢ 
New York ecosteveésnces BOG, BOER, Set 
Mid-Cortinental Association Dec. 22.29, 18 
Wilkesbarre, Penn Dec. 28, 14g. Jan. 2, 1807 
Preston, Iowa..... Dec 28, 1896, Jan, 2, 1897 
Titusville, Penn Dec. 30-31, 1896, Jan. 2, 1897 
Mansfield, Ohio Dec. 30-31, 14, Jan. 2, ISo7 
New Haven, Conn ...Dec. 30, 89 and Jan 2, 189) 
Lanark, Ill . -Jan. 4-9, 1897 
Albuquerque, N. M cae Jan. 5-9, 1897 
Hamburg. N. Y aie — Jan. 5-9, 1807 
Detroit, Mich ...........c.s0 non. 2 S 
Marion, Ind - Jan. 7-12, 18 
Rochester, N Y Jan. 11-16, 1897 
Denver, Col eqesencqanntocces SMM. SBS9, AAQ7 
Washington, D.C ay oten Jan. 12-16, 1897 
Tiffin, Ohio a A ee ee Jan. 13-16, 189 
Elmira, N. ¥ vas at --- Jan. 18 S 
Lincoln, Neb : sees JUN. 19-22 } 
Scranton, Pa 2 neencesebocssens BON. BOGS, BUGS 
Pueblo, Col Jan, 26-30, 189 
Jackson, Mich ; ssceceseccocsnues SOM. BP St, S097 
Allentown, Pa , Dec. 10-26, 1Se7 
Oneida, N. Y...... Dec. 29, 1806, Jan. 1, 1897 
4 RD | | ne Jan. 19 1 


Expositions. 


Baltimore, Md. 186. Indefinite 

City of Mexico. International Exposition, Dedi- 
cation as a National Exhibit. Apr. Upens as 
an International Exposition. Sept. 15 

Dallas, Tex, 1896. Oct. 12 to Nov. 15, 

Milwaukee, Wis. Sept 12-Oct 17 John E Hansen, 
secretary and geueral manager 

Nashville, Tenn. 1897. Sept. 1to Dec. 24 

Omaha, Neb Trans-Mississippi and Interna 
tional Exposition, June 1-Nov. 30, 1898 

St Louis Mo. 18. Indefinite 


Dog and Bench Show Dates, 


October 6-9 —Danbury Agricultural Society, Dan 
bury, Conn.;G. M Rundle, Secretary 


Field Triai 
October 26.—National Beagle Club, Hempstead 
1.1 


O-tober 28.-Monongahela Valley Game and Fish 
Protective Association, Greene Co,, Pa 

November 2 New England Beagle Club, Ox- 
ford, Mass 

November to.— Peninsular Field Trial Club, Lex- 
ington, Ontario, 

November 16.—Kastern 
ton, N, ¢ 

November 17.--International Field Trial Club, 
Chatham, Ontario 

November 23.—United States Field Trial Club, 
Newton, N.C 


$25.00 


PER YEAR 


SAVES 


Field Trial Club, New 


By using our new wonderful 
process tor making Laundry 
and Toilet’Soap tn twenty 
minutes. Agentscan make 
big money canvassing and 
selling family rights. One 
family right mailed to any 
address for a silver quarter 
or thirteen two-cent stamps 


ROANOKE SOAP CO. 


Drawer 13, Roanoke, Va 
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convENcions, § 


Fetes, Celebrations, Etc. 


tnder this heading we publish free of 
charge the dates of all notable events, which 
arvelikely to attract large conconur ses of people 
to anyone particular city and for this reason 
prove of ompor tance lo advertisers, shomemen, 
strectmen, general passenger agents, ete 
The list as carefady versed and corrected 
monthly 


"Se SESE CESS SESE ESCEE CC EES 

Atlantic City, N. J. seventh Annual Cunvention 
of the Associated Bill Posters’ Association, July 
i isg7 J. Ballard Carroll, sec’y, Albany, 
N.Y 


Boston, Mass. World's Food Fair. Oct 5-Nev a. 

Chicago, Ils, Annual Convention of the National 
Master Painters’ and Decorators’ Association, 
Feb o1t1, 1897. Thomas A. Brown, pres., Wash- 
ington, D.& 

Cincinnati, O Fourth Annual Convention of 
the Protective League of American Showmen, 


greens 2333 00080, 


january ¢-S, 1897 John F. Robinson, pres., 
Cincinnati, O 
Cincinnati, O. Semi Annual Convention of The 


International Bill Posting Association, January 


Concord NH. Trade week, Oct. 12 
Canbon, Me. Grand Lodge, Good Templars, 
state, Semi-Annual Convention, Oct. 1-2 


Carlisle, Pa. S.S. W. Convention State Oct, 13-15 

Davton, Ohio. Sixth annual Convention of the 
Ohio Master Painters’ and Decorators’ Associa- 
tion, July 27-28, i897. W. J. Alorecht, sec’y, 
roledo, O 

Evansville, Ind. A O. UU. W 
demonstration. Oct. 27 

Grand Rapids Mich. United States Letter Car- 
riers’ National convention. Sept. Robert 
Milne. cor. sec’y. 

Hartford, Conn. 
gold, (ict. 7-9 

Indianapolis, Ind. . American Congress of Libe- 
ral Religious Societies, Nov 17-19 

Johnstown, Pa Firemen’s State Convention, 
October, 1596 

Leavenworth. Kas. ._& & a 
State, Oct. 12, 


Celebration, big 


State Democratic Convention, 


Grand Lodge, 


Meriden, Conn. Cyclists Convention, State, 
Oct. 15 

New York American Institute Fair, Sept. 28 
Oct. 29, 1599 


Connecticut State Teachers’ 
Oct. 1617 


Norwich, Conn 
Convention, 

Nashua, N H. Merchants’ Week, Oct. 5-1 

Northampto., Mass. International Convention 
Sunday School Workers, estimated attendance 
soo. Oct. 68 

North Adams, Mass, 
Nass. and R_ 1. Inter-State. Oct. 1617 

Philadelphia, Pa. Ninth Annual Convention of 
the National Paint, Oil and Varnish Associa- 
tion, O tober 13-15, 1805. D. Van Ness Person, 
sec y. Chicago, Ills 

Pittsburg National Convention Brotherhood of 
St. Andrew, October t5-17 


Y. M.C. A. Convention, 


St. Louis, Mo. Fourteenth ——— Meeting 
Street Railway Association of U.S , Oct. 2, 
St. Pavl, Minn. G A. R. Re union, ‘Sept 2s 


St. Louis, Mo. Third Annual Convention of The 


International Bill Po-ting Association, July 
> So7 Clarence EK. Runey, sec’'y, Wauke- 
gan, ils 

St. Louis, Mo. National Carriage Builders’ Asso- 
ciation, October 11-17, 1806 Cc. McLear, 
sec'y, Wilmington, Del 

Scranton, Pa., Christian Endeavor Convention 
state, Oct. 6-8 

Salem, Mass. Christian Endeavor Convention, 
Mate Oct. 15-16 

Worcester, Mass, 31st Annual Reunion, Massa- 
chusetts Veterans, Oct. 7 

Waterloo, Ia., Baptists’ Convention, State, 


Oct. 19-23. 


B. T. ROBINSON, 


City Bill Poster, 
CLIFTON FORGE, VA. 


Sa Correspondence Solicited. “se 


LICENSE. 


For $2.00 | will 


draft and for- 
wal - to any bill 
ster in the United States or Canada. the 


tand most approved form of bill posting 
dinance in use. It is effective and protect- 


Address, 
R. C. CARRELL, 


DAYTON, 
SIDNEY, OHIO, &-P. ROGERS 
Owns and controls all billboards and dead 


' CITY BILL POSTER. 
walls in the city. 


Also DISTRIBUTING carefully attended to. 


KY. 


game 93399999999999 a, 


if RACES. } 


“seeeecececececcececccee 
What Cheer, Ia, Sept 
Portland, Ind, Sept 
Troy, ©, Sept 
tellefontaine, O, Sept 28 to Oct 2 

Hillsdale, Mich, Sept 28 to Oct 2 

Louisville, Ky, Sept 28 to Oct 3 

Springheld, Ill, Sept 28 to Oct 3 

Yakima, Wash, Sept 28 to Oct 3 

La Grande, Ore, Sept 28 to Oct 3 

Concord, N H, Sept 28 to Oct 3 

Boston, Mass (N E Breeders) Sept 28 to Oct1 
West Salem, Wis, Sept 29 to Oct 3 

Bellevue, O, Sept 29 to Oct 2 

Mercer, Pa, Sept 29 to Oct 1 

Trenton, N J, Sept 29 to Oct 2 

Howling Green, O, Sept 29 to Oct 3 


2to Oct tr 
25 to Oct 2 
28 to Oct 2 


Conneautville, O, Sept 29 to Oct : 
Bel Air, Md, Sept 29 to Oct 2 
Kockville, Va, Sept 29 to Oct 2 


tikhorn, Wis, Sept 29 to Oct 2 
Warren, ©, Sept 29 to Oct 2 
Sycamore, O, Sept 29 to Oct 2 
Uniontown, Pa, Sept 29 to Oct 2 
Burgettstown, Pa, Sept2g to Oct 2 
Chillicothe, Mo, Sept 29 to Oct 2 
S lem. Kan, Sept 29 to Oct 2 

aol la, Sept 29 to Oct 2 
Carrollton, O, Sept 29 to Oct 2 
Groesbeck, Tex Sept 30 to Oct 2 
lhuluth, Wis, Sept 30 to Oct 2 
(reat Barrington, Mass, Sept 30 to Oct 
Clarion, Pa, Sept 30to Oct 2 
Akron, ©, Sept 31 to Oct 2 
Warren, 0, Oct 1 to 2 

Upper Sandusky, O, Oct 5 to 8 
Hamilton, O, Oct 5 tog 

Medford, Mass ( Hicks) Oct 5 to to 
Johnst wn, Pa, Oct 5 to 10 

Belle Vernon, Pa, Oct 6 to 8 
Ligonier, Ind, Oct 6 tog 


Corsicana, Tex, Oct 6tog 

Mound City, Kan, Oct 6to9o 
Medford Mass (Mystic) Oct 6too 
Kenton, ©, Oct 6 too 

Cleveland, O (Newburg) Oct 6 tog 
Milton, Pa Oct 6 tog 


Joliet. IN, (Ingalls) Oct 6 to to 
Lexington, Ky, Oct 6 to 16 

Minerva, ©, Oct 7 to 14 - 
Salem, Ore (State kair) Oct 7 to 13 
Portland, Ore, Oct 7 to 14 

Spokane. Wyo, Oct 7 to 17 

Dall. s, Tex, Oct to to 15 

Siugus, Mass, Oct 12 to 23 

Medford Mystic) Oct 13 to 16 
Lloomsburg, Pa, Oct 13 to 17 
Richwood ©. Oct 13 to 16 

The Dalles. Ore, Oct 19 to 24 
Somerset, O Oct 21 to 23 

Heppner, Ore, Oct 25 to 31 


Mass 


The HUSTLER ADVERTISING CO, 


CONTRACTORS OF 


OUT-DOOR ADVERTISING 
IN ALL ITS BRANCHES. 


Prompt Service by Reliable Men. 


Careful House to House Distribution 
A Specialiy. 
24 North Miner Street, FT. WAYNE, IND 
WH CASE, Manager. 


is69T aunton Bill Posting Co.'s96 
BILL POSTERS & DISTRIBUTORS, 


Best Boards. Best Stock. Best Workmen 
A. B. WHITE, Mgr. and Treas. 


Office. 45 Cohannett St., Taunton, Mass. 


1000 Circulars, size 9x12 or smaller 


Mailed in ten days for $1. too, toc. silver. 
Small papers mailed for 20c. per 100. Satisfac- 


tion guaranteed. Address 
J. T. LUMPKINS, NEVA,VA. 


A. E. BENTLEY, 


Only Licensed BILL POSTER in 
GUTHRIE, Capital of Oklahoma 


Territory. 10,000 feet of space, and 
satisfaction guaranteed. Rates 
made known on application. 


A E. Bentley, GUTHRIE, OKLA. 


Advertising Novelty Go, “rii-a°se 
e ver ISINg ove y 0. Third St. 
CINCINNATI, O 
W. D. HENDERSON, Jr., Prop'’r 
Manufacturers and dealers in everything for Ad- 
vertisers, including calendars, cards, novelties, 
blotters, foot rules, vard sticks, ink wells, ther- 

mometers, folders, hangers and clocks, 


| 
| 
| 


DESIGNERS, 
LITHOGRAPHERS 


AND GENERAL 


JOB PRINTERS. 


THEATRICAL 


cS 


Poster 

Work 

Our 

Specialty 
*K 


ek ee ee Pe 


Pil Pat be Pk he Pe be 


Our Date Book for Season 1896, 


’97-"98 now ready, 


and will be sent postpaid on receipt of 25 cents. 


LICE N SED 
BILL POSTING, 
TACKING, 
DISTRIBUTING. 


J. S. CRAIG, 


319 LEXINGTON AVENUE, 


HASTINGS, NEB. 


Own and Control all Boards and Privileges. 


20,000 Square Feet of Boards. 


POPULATIO WY 15 000. 


POSTERS 


OF ALL KINDS AND 


HAND BILLS 


The best work and lowest prices that can be 


obtained in all America, 


Write us. 


caeat American Engraving and Printing Co. 


57 BEEKMAN ST, NEW YORK. 


T. R. DAWLEY, 


Pres. 


R. E. ROYLANCE, E. Sec'y. 


That's what make business a success — the more 
push, the greater the success—IF the push is in the 
right direction. 


PUSH is a little journal “published for pro- 


gressive people.’’ It helps business men 
the right direction. It has enthusiasms, 
doesn't go off half-cocked. 
sample copy. 


PUSH PUBLISHING CO., Springfield, 0. 


push in 
but it 
Let us send you a free 
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BILLBOARD ADVERTISING. 


OcTowkR, 1896. 


MURPHY DESK CO., 


No Office Complete Without It. 


usiNess 


A Practical Journal of the Office 


It saves money by discovering the 
best way of doing things in the office. 
It treats particularly upon 
ACCOUNTING, OFFICE ROU- 
TINE, BUSINESS MANAGE- 
MENT and ADVERTISING, 
and incidentally upon FINANCE, 
MANUFACTURE, TRANS- 
PORTATION, COMMERCE 
and ECONOMICS. 

The stated departments of the paper 
include OFFICE MAIL BaG,being letters 
from practical men on office and busi 
ness topics; OFFICE RECORD, con 
taining illustrated descriptions of new 
devices; BUSINESS LITERATURE, 01 
reviews of new books ; ART AND PRAC- 
TICE OF ADVERTISING, presenting stud. 
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recording the 
= transactions of the organizations amc ng 
= office men; and BUSINESS Law, pre- 
= senting articles on law topics of spe- 
= cial importance to business managers 

The supplement, PRACTICAL AC 
COUNTING, contains carefully prepares 
articles on accounting methods, i: 
cluding descriptions in detail of the 
accounting practiced in leading estah 
lishments. 

Monthly, 40 pages, illustrated, in- 
cluding supplement, $2 a year. Sampk 
ee (mentioning this advertisement 


KITTREDGE COMPANY, Publisher 


13 Astor Place, NEW YORK. 
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DEA 


| Peek’s Pat. Imprv'd TUBULAR ED AR CUSHION: 


The English counterpart of Billboard Advertising. 


ship. 


<The Bill Poster’? 


50 cents per year, post free, may be sent to No. 127 East Eighth St., 


Cincinnati, O 


Modern Sign Writer 


and Ornamentor. 
A choice collection of scrolls and alphabets in 
colors. A valuable book for sign painters. 
43 Plates’ Price $2.50. Address 
GEO. FUNNELL, 
No. 3 E. 8th St., Cincinnati, O. 


ew Adv. Cuts. Big discount to Agents 
logue roc. Cir free. ADAGE, 


Cata 
A 52, Boston 


And NOISES IN HEAD 
OLARES overcome ng 


Whispers, Conversation and 
fortable; Self-A 
when all other 


usting an) Unseen. Succeed 
emedies Fait. Soro ovry by 
S53 Broadway, (or.14 


th.New Vork. 
for ILLUS “D BOOK of PROOFS, pace NO AGENT 


of Lettering and Sign 


ARC Painters Manual, 


lilustrated with numerous styles of letters and 
contains valuable information for practical use. 
Price $2 50. Address 


BILLBOARD ADVERTISING CO., 
Cincinnati, O. 


NIGHT # DAY. 


| 3,000 Pe.t of Board. 


That is just the way we are work. | 


ing now. 


Pleased advertisers—are you one | 


of them. Write us about our 14 
towns. Paterson 100,000; Passaic, 
20,000; Rutherford, $,o00. 


PASSAIC ADVERTISING CO. 


Paterson and Passaic, N. J. 


+ ie 
ey ead 


a 


GET THE BEST! 


R-I-P-A:N’S 
The modern stand- 
ard Family Medi- 
Cures the 


es 
common every-day 


cine: 


ills of humanity. 


ONE GIVES RELIEF. 


Philip B. Oliver, 
_ Licensed City BILL POSTER. 


AND DISTRIBUTOR. 


75 Three-Sheets. 
Special Attention to Commercial Work. 
All Work Guarateed. 


319 Cherry St., FINDLAY, 0. 


POPULATION 23,000. 


THE & —~i aA Rr. 
COIL SPRING SHAFT SUPPORT? 


AND ANTI-RATTLER. 
oo selling; s)'¥are ervet satisfaction. No“ 
on horse, Worth twice the coat for conven @ 
ence \n mbiiching op Agent® wanted. Send stamp 
fon areuiear. , 1), Beate rights for sale. S 


THE DECATUR SHAFT SUPPORT CO. > 
Decatur, Ill. 


Subscriptions | 


The Best and Cheapest 


DESK 


On the Market. 


ae Ft St 


HIS Desk is solidly constructed of oak, has 
double row of Drawers, Sliding Tablet, Com- 
bination Lock, Finished Back, and is a perfect 
marvel of convenience and elegant workman- 
Nothing but high-grade material used 


in its manufacture. 


ae Ft St 


Special Price for Thirty Days, $17.50. 


Freight prepaid only when the cash accompanies the order. 


0. 139 KENYON AVENUE, 
aeiesornee. OHIO. 


Salaried Positions 


to travel that pay from $10 to $20 
4c in stamps for written letter of 
particulars, 
Should be secured 
through my agency 
Fairs and Race Meetings. | prefer to book 
on long time contracts, but during the winter 
Famous Bands, of which I have the agency, 
and coin money in your city? Let me hear 
basis getting any quantity of window hangers 
and 1ithographic work you can use. Write 
JOHN C. YOUNG, JR., 

95 Pitcher Street, DETROIT, MICH. 
mercial or otherwise, Block Stream- 
ers and Stock Letters.* 


weekly and expenses, secured for 
competent men and women. Send 
S M. BOWLES, Woodford City, Vermont 
Bands at once for your next 
year’s Expositions, 
time, why do you not book some of the most 
pre-eminent and successful of the Six World's 
from persons of managerial skill, and book 
them either on a percentage or guarantee 
for terms, dates, circulars, and any infor- 
mation desired. Address, 
BURNITT Designer of Descriptive 
Posters, Theatrical, Com- 
Office, Donaldson Litho. Building, 
CINCINNATI, O. 


THEATRICAL AND CITY BILL POSTERS, 
Distributing and Advertising Agents, 
Work promptly and properly executed. 

C. B. WoopwortH, Mgr. FORT WAYNE, IND. 


TRENTON, NEW JERSEY. 
The Trenton Bill Posting Co. 


Owns all Billboards in the city and suburbs. 
Pepulation 70,000. I guarantee the value of all 
Bill Posting and Distributing. 


WM. R. WILLIAMSON, Manager. 
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fs exsnrorororststmenememmsraests: 
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ENNEGAN & CO, = 
719-721 Sycamore St., 
= CINCINNATI. | 


No firm on earth can do 


G00d printing Cheaper 
than we can. Chat is a 
pretty strong assertion but 
we are prepared to prove 
it at anytime. e e eee 


LE—GI LOO 


e You might also bear in 
mind that we engrave pine 
blocks with great skill 
and much taste. ee + e 
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Sigh ORDERS FOR POLITICAL POSTERS WILL = aes 
ezesy BE SHIPPED SAME DAY AS RECEIVED. = & @ 
= osters, 
| adapted to any business. WW. 


will send samples free to any 


OOOO OOOO) 


“S bill poster who writes us. 
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BILLBOARD ADVERTISING. 


If you want to post 


Send your paper to the 


Who own and control all the most prominent 
Boards, Hoardings, Posting Stations and points 


of vantage in the city oi Chicago. 
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Printer’s Ink | 
Helps 
Advertisers! 


It’s a weekly journal, furnishing | | 
you with practical advice, and re- 
liable information, about every 
detail of the business of adver- 
tising. 

Enables you to profit by the ex- 
periences—and adopt the methods 
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CHICAGO. 


Chicago Bill Posting Co., 


No. 395 West Harrison Street, CHICAGO, ILLS. 


OcTOBER, 1896. 


EVERY BILL POSTER 
eeeeee ADVERTISER 


WANTS AND NEEDS 


Profitable 
Advertising 


(ILLUSTRATED ) 


The Advertiser's Trade Journal 
of New England 


Full of ideas and suggestions for 


the Publicity Seeker. 


: : Subscription Price, $1.00 per year. 

—of successful advertisers, as it To reach them all Send toc. for sample copy. 

gives complete information about : . i 
every way of advertising which economically, use KATE E. GRISWOLD, i 


they have found to be feasible and 
profitable. 

Instructs you— and exemplifies— 
how to write advertisements that 
will sell goods; or the ‘ Ready- 
Made Ads ”’ it contains can be used 
to accomplish the same object. 


STEINBRENNER '$ 
ae 


CINCINNATI 


And Her Suburbs, Embracing 


Contains timely hints about me- [| | 
diums, tending to aid you in select- 


There Is No Other way. 


ing profitable ones to advertise in. | a> Address. 
Subscription price Now $s a ' pg — —— 
year. Sample copy, io cents. .. W, H, STEINBRENNER, - 
10 Spruce Street, New York. = No. 8li Vine Street, 
7 | a io Cincinnati, 0, 


| 
13 School Street, 


IT’S AN BLBGANT CHBW, 


=f 


Editor and Publisher, 
BOSTON MASS. 


Sip HEW G es. TOBACCO, 


SHAKESPEARE 


PLUG TOBACCO 


CHAMPAGNE FLAVOR. 


@ 
1 the best sele cte d Kentucky @ 
. wrap in Gold Foi il aaa e@ 
i one yy <= 


FALLS CITY TOBACCO WORKS, 
117 & 119 Bullitt 8t., Lowiaville, Ky, 
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OcTOBER, 


1896. 


BILLBOARD 


ADVERTISING. 


i3 


LIST OF MEMBERS. CORRECTED MONTHLY. 


International Bill Posting Association 


Of the United States and Canada. Formerly the Inter-State Bill Posters’ Protective Association. 


| 


EXECUTIVE COMMITTEE. 


P. F. SCHAEFER, Chicago, Ill. 
FRANK P. MYERS, Danville, Iil. 
BORU MARVIN, Aurora, Ill. 
W. C. TIEDE, Racine, Wis. 
L. P. CARD, Harvard, II, 


POSTER PRINTERS. 


P. B Haber Printing House Fond du Lac, Wis. 


Jonaldson Lithographing Co..............:0000 Cincinnati. 
Greve Lithographing Co.............:..cccscsseseeeeees Milwaukee. 
Great Western Printing Co. ...............scceeeeeeeee St. Louis. 
Calvert Lithographing Co... .....000....ccccs.cccecseeseeses Detroit. 


Hennegan & Co., Show Printers.. ..Cincinnati. 


R. J. Gunning & Co., Bulletin Painters............ Chicago. 


SOLICITORS. 
Harry Munson... 


sesemnseeseeees New York City. 
Cc. S. Houghtaling. wevsesenssctacccecenghastin $8 


oS ee eusenqcasoqunauecee = ° 

W. B. Pulford.......... patpincedens . RE = 
a eae 

Wa' DO. GRR atin . ae Gn St. Louis, Mo. 


ADVERTISING AGENTS. 


. Tes WE a icisitintceniasenien wecsececsonee .. Chicago, Il. 
. H. Steinbrenner.............. eistinalpionink aaifadincedig Cincinnati. 
Jae 2. Fennessey.. seeeeeescoeeeeee. INGiana polis. 
E. gti ncncescina athe eee ..Corinth, Miss. 
ales 8 Ad-sign Co....<....:....< «e+e TOS Angeles, Cal. 


NATIONAL INSPECTOR. 


Cie. en ie retin aunteaade Waukegan, Ill, 


ATTORNEYS. 


Tarrant & Kronshage...............0.-..- Milwaukee, Wis. 
Maxwell & Maxwell............... poeceee mecteestadsatess Lincoln, Ill 


SCALE OF PRICES. 


Cities of 1.000to 5,000 popul’ n, = per sheet, 30 days. 
= 5,000 to 10,000 
> 10,C00 tO 20.000 * . o bet 
“ 20,000 to 40,000 Ms se. ~~ a 
- 40,000 tO 50,000 = 7. “dé _ 
- 50,000 to 100,000 ~ _ > 


Ist week. 
3c. 2c 
Cities 100,000 and upwards (except New York City) per 
month, t2¢., per week, 3c. per sheet. 
New York City, 14¢. per month. 
One sheet scattering, 3c. per sheet, 15 days. 


Qc. 
ad week. 3d week. 4th week. 
2c. 2c. 


PRICES FOR CIRCUS WORK. 


All stand work on protected boards, 15¢. pes running 
lineal foot, or 4c. per sheet per week 

New boards, 20c. per runaing lineal foot, for not over 
30 days’ showing. 

Single sheets, not listed, 3c. per sheet. 


CARD AND TIN TACKING. 


4x 8to 5x14 equals 7O square inches, tc. each. 
5x14 to 6x18 108 sc. “ 
6x18 to 6x24 - ie % . z= “ 
6x24 to 6x30 =? a ° = aie. “ 
6x30 tor2xiS “ 26 “ - 3x. 0 ** 

For odd work figure price nearest to above in square 
inches. 


Tacks to be furnished by the advertiser. 


DISTRIBUTING. 


Distributing 3,000 articles not over 
$2.00 per thousand. 
Distributing 5.000 articles, 
$1.75 per thousand. 
Over 5.000 lots, rates will be made on application. 

Country-team route, double above prices, 


ounce weight 


not over 2ounce weight, 


CLOTH BANNER SIGNS. 


7x6 to 1gxTI—154 Square inches, 2c. each, 
14x6 to 21x28— 588 ae. 


OFFICERS. BOARD OF DIRECTORS. 
rp. F SCHAEFER, President, Chicago. P. B. HABER, Chairman, Fond du Lac, Wis. J. E. GIRARD, Frie. Pa. 
PG. STOUT, tst Vice-Pres . St. Louis. ALBERT WEBER, New Orleans, La. GEO. ROBINSON, Fort Worth, Texas. 
HARRY MUNSON, ad Vice-Pres., New York City. Fr. M. KDWARDs, St. Louis, Mo. O. J. JOHNSON, Galesburg, Il. 
GEO. H. SIEBE,. 4d Vice-Pres , San Francisco, W. H. DONALDSON, Cincinnati, O P. M. COOLEY, Binghamton, N. Y. 
CHAS C MAXWELL, Treasurer, Lincoln, 1) HARRY STOOPS, Chattanooga, Tenn. Cc. B. WOODWORTH. Fort Wayne, Ind. 
CLARENCE kh. RUNEY, Sec. ctary, Waukegan, Il! L.. M. CRAWFORD, Topeka, Kan. D. C. BENJAMIN, Windsor, Ont. 
BOARD OF PROMOTION.—To be appointed by the President, and composed of one member from each State. 
rows STATI MEMBER POPU'N Town. STATE MEMBER, PoPt 
Huntsville Ala James J Baker G00 Brockton........... Mass See Providence, R. J.........ccece-ceceees 40,000 
Lynn Dodge & Harsisee...... ...ccceesdecseccesse 60,900 
Texarkana Ark. Jas Doyle. . SE GEDT | + ccncasnensnnedvocscacsann .fesdamneensel chotgctebsindedatedenjachsled toanes teoqsatbedabigieonit dadeattleabeds 
spamutgna . Alpena......... Mich. R. Nolan 13 000, 
Lue angeles... Cal. Merchints’ Ad a 55,00 Cheboygan OE AS, Fr iitelesiraicanctionidannaietindabammeasd 7,000 
Oaklaud ’ Belasco & Co......... 50,000 Coldwater........... yee Pee Le 5,000 
San Francisco * §6|siebe &@ Green..........0 250, 00x Manistique........ “Guinan & McLeod 3,000 
Santa .ruz ss L. A. Daniels. Box Menominee... ... “John B. Hebert .. 20,000 
Woodland 7 imetz &G oe 5 cnx BORN, -ncccccecee - c. P. Sherman...... 65,000 
BI - nadia an Saginaw E. S.... “Geo. F. Neithercott. §0, 000 
Key West Fla Ball& Johnston execs 25 000 casan co] -eqccencaceodumnnenuanctediscccunssstson cuasetbettcecasal Genesemaeseys 
ae = salads Albert Lea .., Minn J. A. Fuller. 4,300 
Boise Cit’. laho Elmo ‘ sordon & _- 8,000 | SES = P. H. Zenders & Son .. 5,500 
‘ ones Brainerd .......... “Chas. H. Faichnet..... 6,000 
Aiton Itis Temp le Bill Posting Co... oe 17,000 Faribault... .. “ j|jacob Fink.......... 7,600 
Aurora ..... * (Boru Maryin eins has ancettlias 25,006 Henderson “ |E. B. Haney .. 1,500 
Belleville RS nn 20,000 Mapleton .. _ Cc. H. Brown .. 1,000 
Bloomington a ee 28,000 Northfield - H. U. Ensign... 6,000 
Cairo ” H F. Malinski paliianiad 20,000 Owatona ............ ee ee Bros. 5,187 
Carrollton rn 3,500 Red Wing......... ™ .M Cline... .... 9,000 
Centralia Reinhardt & Moore camaadieaaetie 5,000 Rochester .......... se wes 0 6,300 
Champaign Melos Cy. My .<ccccc.ccccee , 10,000 St. Peter .... = Henry J. Ludcke, Ir. §.000 
Charleston ' J A. Parker : 7.000 Stillwater . bad Mrs. V. C. Seward .. 19, 500 
Chicago ee Chicago Kill Posting Co. Waseca 7: A. D. Goodman... 3.500 
Clinton Arthurs & Savely Winona .. tis ee Wernert............+ 25,000 
Dauvillle Frank P. Myers . tee seheinei id ‘ eeeeee 
East St. Loutrs P.G Stout Sign and Bill Post’ g Co 31 00x Corinth Miss. W. “E. Patton. 3,000 
Effingham Warren & Austin............. 5,000 -ta _— Brown ....... 7,000 
Elgin Pred W. JemeiSaiiss... isicesce coos 25,000 ee er 
Farmer City ee 2,00 Dexter 5. E. Mo. Bill ‘posting & Dist’g Co.. 45 Towns 
Flora : Edwin E. Lewis ..... 3.00% Hanniba - Watenes Ge PIB icn... ccceces Kcsesccinn al 12,000 
Freeport Richard Wahler...... ........ .... 0 15,008 St = e-escnstncesoess “  \L. M. Crawford .. . 65,000 
Galesburg * QO. J. Johnson ‘ Pinout 20, 500 Hetiest-Stout Sign Co. 611,000 
Geneseo . Murray Bros 5,000 weeeceeeeeees 
Harvard L. P. Card.... cel 2,500 Ww in. “K. Detewiller. 10,000 
Henry Fred S. Schaefer ann Foren SEP Ma ae . pisninliaiill, acta 
Hoopeston SS OO ere 3. §00 Albany. aed N.Y Capitol ‘City Bill Posting Co... b cucdeeses 75,000 
Jacksonville .. * Geo. W. Starks & Son 15,.00K Binghamton .. ‘Binghamton Bil! Posting Co one 37,000 
Joliet ; DeLong & Biederman 30, 00K Jamestow n......... st Mark Woodworth ............. ecseeces 17,000 
Kankakee “Geo, A. Webler 10,006 . noaieds tin Bred, LARC <...ccccrcoccescsccccescssss-++ cocees 17,000 
Kansas Gill & Propst ... eee 1, Sox New York.......... “| Harry Munson . 1,515,000 
La salle Lb. F. Cline Bil Posting Co. 12,000 *e - $am W. Hoke ...... «| 1,515,000 
Lincoln Chas. C. Maxwell wag 10. 587 ee Cc. S. Houghtaling 1,515,000 
Marshall . Victor Janney 3, ox OSWeZO ........... ar F._E. Monrve........ 26,000 
M ittoon .. eee 10, 00x Troy “ |Mrs. 3%. E Dundon............ 75,000 
Moline Lundah! & Ritter 15,000 ccadathttenscisnichinnenecetal Ceeensoiedtekaaie a inane wencdeatmntinis duaiaeranen ail nn 
Moris x“ Hilly Floyd 4,008 Marion Ohio. Marion Advertising ¢ Me caceseinsaccaes 12,000 
Mt. Vernon Col. Malone etediaienaaa 4 ies 7 Oo Norwalk = J. M. Harkness 8,000 
Murpuysooro }. }. Friedman », Ox Piqua e Hixson Bros. 1 3,00¢ 
Neoga _ ....... simpson & Abercombie 1, 20% ee TN Cee iaceee 0} cacccaseconns 
Oak Park Western Bill Posting Co 50,00x Erie Joseph E. Girard... noua eeseee 45.000 
Olnev, 4 KE. shultz ‘at danennninessanitentie 4,000 Easton Wm. K. Detewiller ............... 15,000 
Ottawa AS See . Nanticoke ......... ° Oplinger & Butkiewicz.. 14 000 
Pana Lou Roley a . conned 7. Philipsburg, Pa \ Morley Bro.......... 2  cecscsees coecseres| cones 
Paris C, A. GC. BER... cccsencsescserecenes 6,000 Washington ... “Andy Means. 20,000 
Pekin . Chas Duisdicker . ol eR AK ET we a ee ae an esse tesenereeeeeeen os 
Peoria Chamberlain Barhydt & Co : 62,000 Providence Old Colony Bill Posting Co. 
POTU ...cccccce -cosece | 9,000 -awtucket J. E. MacMahon. ............. eae 
Petersburg = ]. C. Bishop | an Seen eT - 
Kock Island a stewe F. Miller 40, 00 Charleston. x Keogh... 
Koc < Island : eT ee pee | Te Re Sn Pe CS eer 
Springfield Horn Bill Posting Co......... 30,000 Chattanooga Stoops Bill Posting Co 
Mreator }. E. Williams WEEE Ein caneen: canna citonnmennl  ~eaieeteel aevectsiageieeidbieanedinin waits 
Tolona . 4. H. Smith 1, 2x Brownwood. Pecan Valley Bill Posting Co... 
Urbana = Selden L. Nye 5 xx eee PF. A. Venney seccanwnecescsescacs 
Vandalia = }. M. Enck ees ; ins 3,000 Ft. Worth ....... . - Geo. M. Robinson .... 
Watseka - Braden Bros...... pen atniie 3, Sax Se en ae - . 
Waukegan, G. Raney & Son (15 cities 12,00 Newport News Va. James G “Ward... 12,000 
ocean . . Richmond ........ “J. E. Lambert & Co.. 81,500 
Carlisle Ind. R. J. Chilcote... es : 1,000 a a ee : nition ecocseccecece | ences — 
Covington 7 Samuel Martin - 2,000 Charleston ..... W.Va E.H. Carwethen........ a ee 15,000 
Evanseille ..... 6 F. M. Groves 75,000 ee, ee ee ee Fee nee ee Oe ee ‘ 
Fort Wayne “Pt. Wayne City Bill Posting Co §0,000 Appleton Appleton ‘Bill Posting Co. cave 12,500 
~ * ‘Stonder & Smith................. ; 30 Oo Baraboo . sauk Co. Bill Posting Co.................. 7,000 
Indianapolis “ Empire Bill eating Ee ‘ 150,008 Burlington . Stang Bros isnetponstincdelit 3,600 
North Vernon . Frank Haney eescces sence _ 2, 300 Centralia See Grand Rapids, Wis 5,000 
Pera . Chas. W. Stutesman. Bone Darlington.. - See Monroe, Wis. wees 5,000 
Rushville vrand M. Carr ; 5.0ex Eau Claire ......... Carl Stussy ......... “ : . 25,000 
Shelbyville r. F. Chafee & Son...... S.oex Fond du Lac..... “|p. B. Haber .. 15,000 
lerre Haute oe | M. Dishon ae sian 40,000 Grand Rapids. 555 A. W. Rumsey ........ §,000 
Vincennes * Ellis N. Sparrow...... woseesovece cceee 12,000 Green Bay ....... “J. H. Mallory .. .. 18,000 
Wabash _ Henry Herff . 12,000 Janesville.......... “ Spencer Rill Posting Co... 12,000 
secee seseeseveeresseee! ecesens : Kaukauna......... « John D. Lawe 2,000 
Ardmore RE Ae ls FP II nertnintsssces Sysenvcineusecees 6,500 Kenosha ........... - Jos. G. Rhode.... 000 
Neh es PE OS Se eS Pe , ee Lacrosse .......... “ Aug. Erickson & Ce. - 28,000 
Burlington lowa. “hamberlin, Karhydt & Co 26,500 »=- Marinette. ...... “ See Menominee, Mich ....s...e. cn.--) 20,000 
Estherville te Warren Lewis 1,500 Marshfield ...... ** Sexton Bros.......-.---ceceeeeereteeceee 5.000 
Fort Madison “Chas. H. Salisbury > 12,000, Menasha ............ “See Neenah, Wis. . 10,000) 
Keokuk ne “ \. A. Bland & Son ........ 20,000 Menominee........ “ oW.S. Schmidt...... 7,000 
Marshalltown “ Wilbur H Evans 1,000 a “ Ira A. Stone 9,000) 
Muscatine . LaGrille-Schneider Bill Posting ¢ Co 1§ 00 Monroe.............+. ~ FLW. PAY MC -0000- ceeeeceneeee cee eeeene 5,000 
New Hampton K RK Garver 2,000 Neenah ........ .«««. < W. Lansing.. 10,000 
Sioux City : \. B Beall 40,00 New London = J C Hickey.. §,000 
ne sences qnnane + ied ie : Oconto beveiinesn “See Menominee, Mich 7,000 
Fort Scott Kas. Ft. Scott Rill Posting Co 15,000 Oshkosh ........... “  \J. E Williams ............ . 32,83 
Lawrence ee iY *- Serna = oe 12,000 Peshtigo ... ....... “See Menominee, Mich .. 26C0 
be J. D. Rowerso>k ......... 12,000 Portage .... e “ |. H. Carnegie...... 6,000} 
Leavenworth “ LOM Crawford 25,000 | Prarie Du Sac “ [seu County Bill Posting Co. 1,080 
Topeka ac | M Crawford 40 000 Reedsburg ........ a - - 1,700} 
Wichita . . M. Crawford 40 O00 Sauk City eee = = bs a 1,000) 
ottawa, “OO R. Whipple Sooo —- Racine stn “ oo Se ee 25.000 
Ripon .. ..c...ccceeees ” . D. Stone eres cones edtere sebeneseeses 5,000} 
Danville Ky. ovle Nichols £000 schullburg........ - = Monroe, Wis ....... seeceeee §,000} 
Owensboro . > HM. Planford jo,o0o «= Sheboygan ....... “|The Kempf Bill Posting ‘Co. 21,130 
cone . : Stevens Point “ Xe ae ae ae ° 10,000; | 
New Orleans La. | Althert Weber ........ sitineeween , wo,ooo | Watertown **  1GEO. V. BVARS 2. ..ccccsce-ccceeceeceecesese 10, 500) 
Baton Rouge stp ii WH. Beale : i 11 ,o0x Waukesha ...... - jcad OP, MR PER sain cen aqrece cocerseeseesvecesiane 10,000 
— Wausall ....... ccm ** FOL S. CORRS cc sccceedesccees 9, 500 
Kast port Maine | A Muldoon 8.000 West Superior 2 |Marry Brunell...... ....... ° 25,000 
1 West Superior * |The Petcher Tri-City Co........... | 25,000 
Boston Mass. Poston Bill | Fectiag ae ‘ | 00,000 Larimie Wyo. |H. EF. Root ....... weveccceceece seccen| encccuesecces 
Lee eee oe ae _W indser Ont. |[D C. Benjamin...... .......... 16. 000 
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e@ Obtain all the advantages of a 
A vertisers Guaranteed service by recourse 
to the system of the INTER- 


NATIONAL ASSOCIATION OF DISTRIBUTORS, OF THE UNITED STATES 


‘AND CANADA, It is a genuine guarantee, one that really DOES GUARANTEE. 


Any person who contemplates advertising by means of Booklets, Circulars, 
Folders, Leaflets, Almanacs, Calendars, Blotters, Catalogues, or Samples, and 
wishes to have them honestly, thoroughly and conscientiously distributed from 
house to house, at less than one-fifth the cost of mailing, will do well to write 
the Soliciting-Secretary, JAS. L. HILL, NASHVILLE, TENN. 


OS) BS BS Bis) BS) BS) BS! BS BS) Bis) BS 


THE INTERNATIONAL 
ASSOGIATION 
©F DISTRIBUTORS. 


President, J. A. CLOUGH, 647 Austin Ave., Chicago, Ills. 
ist Vice Pres’t, J. E. STROYVER, Rochester, N. Y. 


2d Vice Pres’t, W. KRYDER, Dowagiac, Mich. 
3d Vice Pres’t, W. H. CASE, Ft. Wayne, Ind. 


® ® Who believe in associated effort 
Distributors and recognize that the best way 


of helping the individual is by 
elevating the business at large, will do well to unite with this movement. The 
Association, which now numbers over four hundred and fifty members, is grow=: 
ing rapidly and its franchises will soon be at a premium. At the present time 
there is room for more sober, reliable men, who make a business of distributing, 


and W. H. STEINBRENNER, 8Il Vine Street, CINCINNATI, ©., will be glad to 
hear from them. Novices and minors need not apply. 
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OcTOBER, 1896. 


BILLBOARD ADVERTISING. 


Classified Advertisements. 


BILL POSTERS’ DIRECTORY. 


Advertisements under th is 


Pop. 3,000. Control al! space, including 
Opera House and Fair Greuuds. Goot 
work anywhere in N. FE lowa auly 


Anaconda, Mon. ‘Pop. 12,000. 
George Elston, Licensed (ity Bill Foster. 


Asmeltercity up t»date Three thousond 
men employed at the smelter. aus 


Corsicana, Texas. Pop. 10270 
i. C. Revare, City Bill Poscer and Dis«tri 
bu’or. Sati-faction guaranteed—try me. 
joo ranning feet Bill B ards and good walis 


Asheville, N.C. “The Land of the Sky.” 
Hesideut pepn'ation, 15 000; v siting 
population 7@@0@ Asheville Adverti ing 
Agency. P O tex 17. Licensed City Bill 
Posters. Tackers and Di<tributor-. Also 
control ail Street Car Advertising in city, 


Winona, Minn., Henry Werner, 
City Bill Poster a -d Distributor. 


Nanaimo, British Col. Pop. 7,000. 
A. A. Davis owns and controls ali bill 
boards and spaces. P.O. Box 159 


Fort Wayne City Bill Posting Co. 
Theatrical and City HKiil Posters. Distri- 
buting and Advertising Agents. Work 
nromptiy and properly ex-cuted. 

FURT WAYNE, IND. c. B. Woodworth, 
Manager. 


Joliet, Ill, DeLong & Biederman, 


Bill Posters and Di<tribators. 


DENVER, COLO. 
The Curran Bill Posting & Distributing Co 
owns aud controls al! bill boards and ad- 
vertising privileges in Denver, Puebio and 
t»lorado =prings. Population of Denver, 
15,00, Puebio, 0,00; Colorado Springs, 
Color-do City and Manitou, 20,000. uf 

Lima, Ohio. Pop. 20,000, 
W. C. Tirrill, City Bill Poster and Distri- 
bu'er. Work promptly done tf 


Manchester, N. H. Frank P. Colby, 


City Bill Poster. Distributer and Baggage 
Transfer. Address #) Mauchester st. 


Memphis, Tenn. 


Van Beuren & Co., Bil! Posters and Distri- 
buters, 224 Second street. 


Milford, Mass. 


Population, 10,000. W. E. Cheney, City Bil! 
Poster, Distributor & So. Bow street. Sole 
sontroi of all bill boards in city and adjoin. 
ing towaos. D years’ experience in this city 
Raggege and scenery truck express. fe-12 


————— 


Newport, Ky. G. H. Otting & Son, 


Own and control all boards. Good Service. 


Palmyra, N.Y. Fred. F. Kelly, 


City Bill Poster and Distribator. - aut 


South Framingham, Mass. a 


aja 
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Classified Advertisements 


BILL POSTERS’ DIRECTORY. 
BIRMINGHAM, ALA. 
Thiess & Smith. 


We own and control all billboarts in our 


ety. Special attenthn to eommercial 
postin g. ans 
Chillicothe, Ill. Pop. 3,500. 


(harvat Bill Posting Co, Henry Charvat, 


Man ger, Office, 10% Second st. Estimatex 
che-tully furnished. t 
Meriaian, Miss. Pop. 15,000. 


i. DD. Hoffer, City 
tributer. 


Lu Verne, Minn. Pop. 3,000. 


Dana M. Baer, Kill Poster and Distributor, 
Box 4%). at 


Bill Poster and Dis- 
¢ 


Waukon, Iowa. Pop. 3,000. 


Wm. 8. Hart & Co. contro! all space, in- 
eluding Opera Hou-e and Fair Grounds 
Good wort anywhere in N, E. lowa. ab 


Meadville, Pa. Pop. 12,000. 
Geo, Knox, ‘ity Bill Poster, Distributer 
and General Advertiser. 
R. W. STORRS, 
De Funiak Springs, Fla. 


Can cover all West Florida outside of oe 
t 


Chas M. Smith &Co., Bill Posters and bis 
tributors. own apd control 2),000 feet of 


boards. Reliable distribution. tf 
DISTRIBUTERS’ DIRECTORY. 
= = -— = 
WW can guarantee that advertisers will receive 
hone reliahle service from any firm or person 
whose advertisement appears tn the follow img itst. 
Vo advertisements recerved from minor 


References @ 


honesty and integrity must ac- 
ompany ali appimat f 


alton OV Space 


Peru, Ind. Chas W. Stutesman, 


Licensed City Bill Poster and Distributor. 


Jacksonville, I1l., 807 8S. Main St., 


Wm. Burke, member of and reeommended 
by U %. Dist. Bureaa 


Donat J. Lefebvre, Manchester, 


N. H., Box 483. Reliabite Distribator of all 
Kinds of Advert sing Matter. 


Boise, Idaho, Elmo, Gordon & Co. 
Reliable Distributers and Sign Tsckers. 


We pay rent fur our locations and can 
guarantee 


Cincinnati, O. Pop. 350,000 
U vexcelied Distribating Service. 
W. H. Steinbrenner, Sil Vine, Cincinnati 


Chicago, Ills. J. A. Clough, 
Contracts solicited for the distribution of 
all legitimate advertising matter in Chi- 
cago and suburban towns. 


Dowagiac, Mich. i 
The Mich. Adv. Burean Wm. J. Kryder. Pre 
Easton, Md. 
Tne Adv. Dist. Bureau, posts and distri- 


W.H Trowbridge, Bill Poster. Fivetowns | 


Waukegan, Ill. 


G Raney & Son, Distribators. Bill Posters. | 


ete. (Cireuit 8 towns ) Pop. %.qu. ne 


Tucson, Arizona, 2,000 ft. of boards 
WM. KEID. Box, 18. dl2 


Springfield, Onio, H. H. Tyner 
Licensed City Bill Posterand Distributor 


Vietoria, British Col. Pop. 20.000. 
The Viecvoria Hill Posting Co. own an con- 
trot all bill b ards, paint sigusand bulletins 
and dees distributing. Address ROBERT 
JAMIESON, Manager. P.«). Drawer 28 

Binghamton, N.Y. Pop. 40.000. 
Binghamton Rill Posting o . P. M. Cooley, 
Maueger. Bill Binghamton Lestersbire, 
and Union Spectal care viven to com- 
Meretal posting ant distributing t 


Laconia, N. H. Pop. 15,000. 
Folsom Opera Horse, Driving Park and 
show Grounds J. F. 4arriman, Marager. 
Owns all beards in the city and suburbs. 


Delaware,O. GD. McGuire, 
Clty BU Poster and Vistriba tor. 
\Vben you write, mention Biliieard Advertising. 


butes bills, sigus and circulats, and a'i 
classes of advertising matter. John R. 


Thompson, Marager. Box 11s a6 
Fredonia, N. Y. 
John H. Case, Distributor. Box 1087. as 


' Grand Rapids, Mich. 


George M. Leonard, Reltable Distribater 


“Iarinette, Wis. Menominee, Mich. 
15 s12—  Adjoinitng—— Pop. 12.24 

Wm. H. Barle, Mar nette, Wis. Keliable 
Distributor. Your contracts solicited mé6 


Newport, Ky. 
G. H. Otting a Son, Bill Posters and Dis- 
tributors, @8 York street. 


New Orleans, C. H. Young & Co., 
#8 Carondelet St. General Distributors 
Ualimited reference. Honest work ds 


Paterson, N. J., Population 98,000. 
Abram H. Post, Distribator, #& Hamburgh 
Paducah, Kentucky. 
H. JUSEPH HARTA. 


Bill Pester and Distributor. Member Inter- 
national Distribetors Asf'n of N. A. 36 


When you write, mention Billdoard Advertising. 


| Williamsport, Pa. 


j 


Classified Advertisements 


DISTRIBUTORS’ DIRECTORY. 


S. M. Bond. Distributor. 


Pittsburg, Pa. Pop. 500,000. 
Fstablished l*@, 
The “TWIN CITIES” bistributing Agency, 
DISTRIBU LORS, 
Office 6, Sixth St. Branch, ALLEGHENY. 
J.T Hv psos, Manager. 


Kerrsville, Tex., Geo. A. Harrison, 


Box ®. Circulars distribatet and signs 
natied up in Kerr and adjacent countie< 


Dicksonburg, Pa. I. C. McLean, 


Distributiog in Crawford county. 


a3 
Mattapan, Mass. . <> Cushing, — 
Circular Distributor and Gen. Advertiser. 
Menomonie, Wis. 
Flint & Thompson, 


Cireular pistritutors, References fur- 
nished Kates sent on application. as 


Milford, Mass. 
E. R. Negu , Dis'ributvr. 337 Main St. 


Rochester, N. Y. 


The J, E. stroyer Co., 114 Weld St., handles 
all classes of adverti<ing matter, from a 
hand bil toa cireus program. Nw botch 
werk, 


EXPERT AD WRITERS. 
Advertisements under this head $1.50 per sar in 
monpare:l. In boid-face type. $7.00 per year 
~ play advertisements not exceeding 7 limes, 25¢. per 
lime 
over include a year’s subscription free. 


Sates, Charles Austin, 1413-1415 Vanderbiit Bidg 
..New York, N. Y 


Barless, C. J., Rose, N. Y. 


Pop. 9,000. 


Ds | 


All advertrsements amounting to $1.50 and | 


Bond, of Boston, 16 Central Street. | 


Curran, R. L., 111 West 34th st, New York, N.Y 


Day, Chas. H., Whitneyville, Conn. | 


Fowler, Nath. C , Tribune Building. N. Y 
Marston. Geo W.. 
Moses, Bert M Ox 283. Brooklyn, N 
Newitt, J.C , Stimson Bidg , Los Angeles, Cal 
Patterson, Will J., 125% W. 3d Los Angeles, Cal 
Scarboro, Jed. 45 Arbuckle Bidg, Brooklyn, N. ¥ 
Star Ad. Writing Bureau, Evening Star Bidg., 
Washington, D C. 
Stewart, W.C., 4114 Elm Ave., Philadelphia, Pa 
Ward, Artemas, Lincoln Bidg., Union Sq., N. Y. 
Wilder & Co., 621 Market st., San Francises, Cal. 
Woolfolk, Chas. A., 446 W. Main 
street, Louisville, Ky. 


Zingg, Chas. J., Farmington, Me. 


Portsmouth, N H 
y 


NOVELTY SIGNS. 


SIGNS Agents wanted to sell ready- 
« made Novelty Signs. lw per 
cent profit. Great sellers Catalogue free. 
Sampies. ide VAL. SCHREIER, Manu 


facturer, MILWAUKEE, WIS au2 
Advertisements under this heading $1 <0 per year, 
tn momparetl. In bold face type, $7.00 per year 
Display 25 cents per line 

Advertisements amounting to $1.50 and er, im- 
clude a year’s subscription free 

Asheville Advertising Agency, P. O. Box 17, 
Asheville, N.C. 

Barron G. Collier, Times Bidg,, N. ¥. Cole Bidg, 


Memphis, Tenn. 


Broadway Advertising Co . Hugh J. Grant, pres 
26: Broadway, New York City 


| CHICAGO, 


| DEeTRotT, 


Mark D. Batchelder Co.. 38"; Ma- | 


rietta Street, Atlanta, Ga. 


Also Savannah, Ga., Charleston, S. C., 
mond, Va., Peoria, Ill, St. Joseph, Mo 
que, la 

O. 1. Mulford, Hammond Building, Detroit. Mich 

Western Ade. Co., 316 Union Trust Building, 
St. Louis, Mo 

Sam. P. Ferree, 231 Broadway, New York City 

Manhattan E. R. Advertising Co., 33 Murray st., 
New York City 

M. Wineburgh, Times Bidg.. N. Y. 

M. Wineburgh -r. Boston, Mass 

M. Wineburgh, Jr.. 164 Bank st., Cleveland O. 

Wyndham Robertson, Dallas, Tex 

The Acton-Burrows Co., Toronto, Ont. 


Rich- 
Dubu- 


Send 24 cts. in stamps to Henne- | 


gan & Co., 719-721 Sycamore St., | 


Cincinnati,O., and receive in return 
a handsome leather bound Date 
Book Best ever published. 


| When you write, mention Bilideard Advertising. 


POSTER PRINTERS. 


Advertisements under this head $1.50 per year, in 
year im nonparerl In bold face type, $3.00 per 
year Insplay advertisements not exceeding 7 
limes, twenty-five cents per line. 
Advertisements amounting to $1.50 and over in- 
clude a year's subscription, free. 


Calhoun Printing Co, Hartford, Conn 

Calvert Litho Co, Detroit, Mich 

Cameron Show Printing Co, 57 Ann, New York 
Central City Show Printing Co, Jackson, Mich 
Central Litho and Eng Co, 1406th ave, New York 
Central Show Printing Co, 142 Monroe, Chicago 
Correspondent Show Printing Co, Piqua, Ohio 
Courier Printing Co, Brantford, Ontario 
Courier-Journal Job Rooms, Louisville, Ky. 
Courier Show Printing Co, Buffalo. N ¥ 

Cox's Sons, John, Gay and Pratt, Baltimore 


Dando Printing and P: blishingCo., 
34 S. 3rd St., Philadelphia, Pa. 
The Donaldson Litho. Co., Cin’ti, 0. 


Eichner & Co, Baltimore 

Empire Show Printing Co., 73-75 Plymouth Place, 
Chicago 

Enquirer Job Printing Co., Cincinnati, O. 

Forbes’ Litho Co, 1: Devonshire, Boston 

Francis & Valentine, 517 Clay, San Francisco 


Free Press Shvw Print., Detroit. 
Fox, Richard K, Franklin and Dover, New York 
Gribler Litho Co. Chicago. 

Gillin Show Print, 132 West 4th, New York 
Goes’ Litho Co, 140 Monroe, Chicago 

Gt. Am#Eng & Print Co, 57 Beekman, New York 
Great Western Printing Co, 511 Market, St Louis 
Greve Litho Co, The, Milwaukee, Wis 

Haber, P. 8., Fond du Lax, Wis 

Hasselman Printing Co., Indianapolis, Ind 
Hatch, C R. & H. H., Nashville, Tsnn 


Hennegan & Co., Cineinnati, Ohio. 
Jackson, J B., 48 Centre, New York 

Jordan Show Printing Co., 128 Franklin, Chicago 
Journal Job Rooms, Columbus, O. 

Ledger Job Office, 605 Sansom, Philadelphia 


Libbie Show Print, Boston, Mass. 

Lick Show Print, Fort Smith, Ark 

Liebler & Maass, 224 Centre, New York 

Mauberret’s Printing House, New Orleans, La. 

Metropolitan Printing Co , 222 W. 26th, New York 

Miner Litho Co The H.C. 442 west 4th st. 
New York, 

Morgan, W. J. & Co., St. (lair, Cleveland 

Morrison Show Print, Detroit, Mich. 

National! Printing & Eng. Uo., ( hicago 

Orcutt Litho. Co. Chicago 

Pioneer Printing Co., 214 Jefferson, Seattle,Wash 

Planet Show Print, Chatham, Ont., Canada. 

Richardson & Foos, 112 4th Ave, New York 

Riverside Printing ‘ o.. 216 ard, Milwaukee, Wis 

United States Printing Co., Cincinnati 

What Cheer Show Printing Co., Providence, R. I. 

Winterburn Show Print., 166 Clark, Chicago 


MURAL SIGNS AND PAINTED BULLETINS 


Advertisements under this head $1.50 per year 
tm momparet! In bold face type. $7.00 year. 
Display advertisements mot exceeding 7 | lg 25). 
per lime. Advertisements amounting to $1 50 and 
yer include a year's subscription free. 


Boston, Mass. 
Boston Advertising Co., 8 Bromfield st. 
BROOKLYN, N. Y¥. 
The New York and Brooklyn Adv. Sign Co., 
DeKalband Hudson aves 
Thos. A. Skidmore, 64c Halsey st. 
CINCINNATI, O 
The John Chapmn Sons Co., 19 Longworth st. 
Dilt’s Advertising Service. 312 Coleman st. 
Ph Morton, 333 west Fifth st. 
ILLS. 
R. J. Gunning, Wabash ave., cor. VanBuren st. 
Bour & Company, s9 Dearborn st. 
F. M. Lewis & Co., Temple Court 
Thos. Cussack, Blue Island ave. and Throup st. 
CLEVELAND, O. 
Bryan & Co., Highand Middle Sts. 
DENVER, COL. 
The Come Bill Posting and Advertising Co. 
ICH. 
Waiker & Co.. 43 Rowland st. 
KALAMAZOO, MicH —J. E Mc arthy & Co. 
LEXINGTON, Ky. 
L H. Ramsey & Co., 137 east Main st 
LOUISVILLE, Ky.—Heverin Bros. 
NEWARK, N. J.—Newark Bill Posting Co. 
New York, N. Y. 
The O. J. Gude Co. 107 W. #th Street. 
C. S. Houghtaling. No. 3 Park Place 
L E LatTour. 17:8 Broadway 
8am W. Hoke, 7 W #%thst. 
Unexcelled Advertising Co., 46 Vesey street 
OMAHA, NEB 
Thos Mulvihill, ts12 Harney st. 
OsHKOSH, Wis.—John E Williams. 
PHILADELPHIA, Pa 
American Advertising Sign Co., 1336 Racé st. 
Wm. Johnson, 
PITTSBURGH... Pa. 
G. G O'Brien 
PRAIRIE City, lowa,—W. S. Parker 
San FrRANctsco, CAL. 
Arthur M. Plato. 
S. 1. Stone, 306 Commercial! st. 
ScRANTON, Pa.—Reese & Long Adv. Co. 
St. Lovis, Mo 
WF. Williamson, 113-115 N. 6th street 
Huiest & Stout Adv. Sign Co. 
R. J. Gunning 
Toronto, Can.—Toronto Bill Posting Co. 
The Acton Burrows Co. 
VANCOUVER, Can.—The Actos Burrows Co. 
Wien sipss, Can.—The Acton Burrows Co. 
BRANTFORT, Can.—Chas. M. Smith & Co. 
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PICTORIAL POSTERS FOR RETAILERS. 


Applicable to all lines of trade—Hats, Shoes, Clothing, Millinery, Jewelry, Groceries, Baby Carriages, Harness, in fact, any and everything from a Coal Yard to 
an Ice Dealer. They’re good, too—the very best of their kind. Write for our Catalogue and Price List. 
Rally and Mass Meeting Posters. 


Send for our Samples of Democratic and Repul lican 


This cut represents our new fifteen sheet Poster for the CLOAK and WRAP trade. It is brand new, and depicts the styles for the Fall and Winter of 95 97. 
We will send anyone a sample copy for a dollar. We also have a new sixteeh-Sheet, and five new two-sheets for the Clothing Trade. Our Holiday Posters are 
meeting with enormous sales. We want Agents to handle our Posters on Commiqsion. 


f THE DONALDSON LITHO. CO., cincinnaty, Olle. 


BILL POSTERS’ ee 


p [AS Te BRUSHES. | We'll Tell You How To | 3 


! 
| 
| 
| 
| j Use Posters to the best possible advantage. 


This Brush is manufactured es-| 3 We will tell you how many it takes to cover 
pecially for us, and is fully warranted. | i la i ‘ . 
Be de the cheapest GOOD: Brash-you |. # any Citv, County, State or Section of the 
’ can find anywhere. | Country. We'll tell you the best sizes to 
—_ ae = nr . : ; i 
‘by eye utilize. We'll give you many valuable hints 
PRE PRICES. Maoh “a0 
| i t = and suggestions that you can utilize profitably. ; 
i 4 | 8Inch, - $82.25 Each. | It’ f Statins k ie, ee 
. [ia 9 « - 62.75 “ | = ts part of our business to know ail these z 
eT _ ates ce le | things, and our information is always at the 
| service of our patrons. We have a vast fund 
| of new and original ideas for special posters. 
This is our Celebrated | = If you are contemplating advertising with 
| ysters, it will pay you to write us. We will 
“UNEXCELLED” — ; ea ets : 2 
| furnish you with estimates, rough sketches, 
The Best Paste Brush made. ‘Popular | 3 etc.. for asking. ; 
everywhere on account of its great | 
durability. 
| HE PJONALDSON | ITHO. CO. 
8 Inch, - $2.75 Each fe. = P 
. = - 63.00 “« 
10 “ - $3.25 “ | 3 


CINCINNATI, OHIO. 


SEND YOUR ORDERS TO 


The Donaldson Litho. Co., Gncinnati, 0.) j 
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| WANT TO TALK BILL POSTING TO A 
FEW MORE BIG ADVERTISERS. 


There are hundreds of advertisers who would post if they just knew how. 
And there are thousands who will never post again because they didn’t know 
how at first. Bill Posting is just as much a science as any other form of ad- 
vertising, and the man who attempts either kind without expert assistance is 
almost certain to make many expensive mistakes. I have given bill posting and 
display advertising the most careful study for a number of years. During the 
same period I have also studied the other methods of advertising ;—and that’s 


why I preach posting so strongly to-day. It is 
possible, however, to do posting that won’t pay. And 
that’s why I offer my assistance to you. I can be of 
value to you because I have seen the mistakes that 
the others have made and can steer you clear 
of them. 


. . Please note that my name is Hoke, gam 
Hoke, gam W. Hoke, the Hoke with the Dollar- 
Mark, and that I am in no way connected with any 
other concern. Also please note that my address 
is 107 West 28th St., New York. . I claim the 
proud distinction of being the only man in the 
business that don’t own 
the earth; and the further 
distinction that no bill 
poster ever had to write to 
me twice for his money. 
By the way, this is an- 
other reason why I can be 
of value to you advertisers. 


Write to me. 


SamW-Hoke 


107 West 28th St., 
New York. 


Telephone 
Connection. 
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